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Introduction
What Is Affiliate Marketing?

Affiliate marketing is performanekased marketing that allows you to earn commissions by sending
traffic to a website. When a customer clicks on your referral link (or banner) and makes a purchase, the
website can track that sale back to you so you eacoramission.

Zazzle Associate Program
With Zazzleyou can earn 15% per sale plus up to a ¥@8%me bonus You can link to any page on
Zazzleand receive 15% per sale when someone makes a purchase from yotkdiak:al linksare a

great way to monetize the links that you share in satziatia blasts, on your website, and in emails and
newsletters.

Program Overview

Length of Referral Cookie* 45 Days

Minimum Referral Payment 15%

Volume Bonus Starts at just $100up to 17%
Minimum Payout $50

Payment Methods PayPal

Refund Rate Lesghan 1%

Products for any Niche Yes

Countless Brands to Promote Yes (See Brands at end of handbook)
Promotional Tools & Banners Free

* A cookie is a piece of data that a web browser uses to communicate with a website (through a server)
I 6 2 dzl A&ctivitlgd S N &

Creating & Tracking Your Links

Creating Referral Links
Creating a Zazzle referral link is easy. See the notes below for guidance.

Associate (or referral) ID

Yourassociatgor referral) ID will contain 18 digits starting with 238XXXXxXXxxXxxxxxxx. When you are
logged in to your account yoassociatgor referral) ID can be found here:
http://www.zazzle.com/my/assodate/associate

RF Parameter


http://www.zazzle.com/
http://www.zazzle.com/sell/affiliates/volumebonus
http://www.zazzle.com/
http://www.zazzle.com/my/associate/associate
http://www.zazzle.com/my/associate/associate

When adding youassociatgor referral) IDi 2 | %1 1S fAy1=Z @2dz ySSR G2
G2 YI'1S 4G4KNFI'HoyEEEEEEEEEEEEEEEEEé® ¢KS 2yfteé& SEOS
0KSYy ITRR AyBaNFS|F R

C2NJ SEFYLX Ss AT @2dzNJ t Ayl tSIFR&a G2 + OFGS3a2NR 27
GaNFé¢ G2 GKS SyR 2F GKAa fAYy]l a2 Ad egratt 221 A7

http://lwww.zazzle.com/StoreName/gifts?cg=StoreCategoryld&rf=238XXXXXXXXXXXXXX

The following link shows an example from the NidhiArt Store for the animal category where the
associate (or referral) IB 238456789012345678.

http://ww w.zazzle.com/nidhiart/qifts?cg=196680949759266871&rf=238456789012345678

Store, Product and Search Page Links
Store Link

Astore linkis created by adding your store name aas$ociate (or referral) 1@ a Zazzle home page
URL.

http://www.zazzle.com/AnyStoreName?rf=238 X X X XXX XXXXXXXXX

In the link above, AnyStoreName is the name of the store you would like to promote and
23BXXXXXXXXXXXXXXX IS y@ssociate (or referral) ID

Example:

LT &2dzQNB LINR Y2 { Aassbciate Xof référralpl R 23845673901 F3458 78, dhkd your
link wouldbe:

http://www.zazzle.com/Lilyasspace?rf=238456789012345678

Product Link
A product link is created by adding yassociate (or referral) |» a Zazzle product URL.

http:/www.zazzle.com/product_descriptiofPID?rf=238 XX X XX XXX XXXXXXX

Ly GKS fAYy] 02081 5&LNRARMEASYOIDES) A & #tofproddte G KS LIN
6tL5 A& GKS ydzYoSNJ F2dzyR G GKS o02GG2Y 2F LINRBRdzO0
your associate (or referral) ID

Example:
LT 282dz2QNB LINPY2GAy3 | LINE RdZO (i KeS\ (it KL 50 K&SH oRpSyapOiNdAcLalyAp2r

yourassociate (orreferral) IDa dHoynpcTyd@aAmMHONpPCcTYyEZXZ €2dzNJ ft Ayl 62

http://www.zazzle.com/yes_t_shirt2358505628508326227rf=238456789012345678


http://www.zazzle.com/nidhiart/gifts?cg=196680949759266871&rf=238456789012345678
http://www.zazzle.com/Lilyasspace?rf=238456789012345678

Search Page Link
A search page link is created by adding yemsociate (or referral) I a Zazzle search page URL.

http:/www.zazzle.com/SearchPageUrl?rf=238 XXX XXXXXXXXXXXX

Ly GKS ftAyl 06208 GKS &a{SIFNDOKtlF3IS! N¥*é& Aa GKS w11
G HoyEEEEEE E E bsoEidie(¢f fefea) AD& & 2 dzNJ

Example:

LT @2dz2OQNB LINRPY2GAy3 (KS a6 SR&ssovidedrgi@mliiiBi A2y aé &Stk

238456789012345678, then your link would be:

http://lwww.zazzle.com/wedding+invitations?rf=238456789012345678

Find more examples of store, product and search page liaks

How to Track Your Referrals
Tracking and analyzing your referrals can help you to improve cgtas can find out which

LINEY2UGA2yFE OFYLI AIya ¢2N] o0Sad F2NI e2dz2NJ aG2NB |y
you can find all the necessary information.
Link over & Referral Report Summary
Report Name Explanation Useful Metrics URL
Linkover History | Amount of - Growth of referrals | https://www.
times your link | by date zazzle.com/

or links were
clicked on
any given day

- Click trend by week
- Click trend by month

my/associate/
linkoverhistory

Referral Total

Summary

of pending,
cleared and
total referrals

-Total number of
referrals in the last
30 days

zazzle.com/

my/earnings/
referraltotals

Referral by
Product

Summary of
products sold
from which you

- Type and quantity of]
products which you
received a referral by

https://www.
zazzle.com/

my/earnings/

cleared,

received a month, quarter, year referralproducts
referral or by any custom
date range
Referral History | Summary of CSV history file https://www.
pending, (need to download) | zazzle.com/



http://blog.zazzle.com/2014/03/24/make-money-with-referrals/

cancelled and my/earnings/
total referrals referralhistory

CSV & Tracking Codes

CSsV

Downloading your CSV file is really useful for analyzing your numbers. You will need Excel on your
computer. If you have Microsoft Office, then Exsfebuld be already installed.

Once you download the CSV (it will be in the Downloads folder titled referralHistory.csv), double click on
the file and it will open in Excel.

LT &82dz R2y Qi KIF@S 9EOSt 2y @&2dzNJ 02YLJzi SNE &2dz OFy
Here you would have to copy and paste all the data from you CSV inté&syauiie DriveSpreadsheet.
Turn to the next page to see what your CSV file should look like when you open it up.

A I B I c | D [ e ] 3 [ & | H | 1 | ) [ x N I

Date Product ID Product Title Order Item ID Sourc My Product? Subtotal Referral Rate Referral Amount Converted Referral Status §Tracking Code

12/9/2013 8:34 175-29188340-550th Wedding Ann 169-19587517-589: No $20.95 15 $3.14 USD $3.14 cleared

12/9/2013 7:57 175-18141136-2 Star Gymnast in Ac 169-43130776-732: No $8.97 15 $1.35 USD $1.35 cleared TM12356

12/9/2013 6:10 168-46444107-4 Gray Quatrefoil Pa 169-92444292-495¢ No $26.52 15 $3.98 USD $3.98 cleared PIN1230305

12/9/2013 1:23 175-06864843-8 American Bald Eag 169-50126164-226" No $9.47 15 $1.42 USD $1.42 cleared TW123456

12/9/2013 1:23 175-06864843-8 American Bald Eag 169-34999157-208¢ No $9.47 15 $1.42 USD $1.42 cleared x190374784

12/9/2013 1:23 175-06864843-8 American Bald Eag 169-07933012-257¢ No $9.47 15 $1.42 USD $1.42 cleared 093n15325

We can see here that the Tracking Code is in column L, and if you have added tracking codes to your

links, column L will contain those codes. Tracking codes helmyidentify which links your referrals

FNBE O2YAy3d FTNRBYD® ¢KAAa Aada oKSNB @2dzxff o6S oftS (2
working best for you. Below is how you create a tracking code for your link.

Tracking Code
Youcanadda N} O1 Ay3 O2RS (2 @2dz2NJ f Ayl o0& FRRAy3a | aioO¢
tracking.

Example Product Link:
Referral Product Link if your tracking code is FB12345678
http://www.zazzle.com/product_descriptioi? | D?rf=238 X XXX XXX XXX XXX XX &RSFIBY 8

Example Search Page Link:
Referral Product Link if your tracking code is PIN12345
http://www.zazzle.com/SearchPageUrl?2rf=238 X XXX XX XXX XX XXX X&tc=PIN12345

Example Store Link:
Referral Product Link if your tracking code is TM8675309
http://www.zazzle.com/YourStoreName?rf=238 X X X X X X XXX XXX XXX &tc=TM8675309

You can also create your store link by goinghtip://www.zazzle.com/my/associate/storelink

Enter the store name and any tracking code like myfacebook, myblog, mywebsite, etc. (use your actual
L3S yIYSad KSNBI a2 AF @2dz2NJ CFOSo6221 LI IS A& DNBI
[AYy1lEO®



http://en.wikipedia.org/wiki/Google_Drive
http://www.zazzle.com/SearchPageUrl?rf=238XXXXXXXXXXXXXXX&tc=PIN12345
http://www.zazzle.com/my/associate/storelink

I FGSNI 82dz OfAO] G.dAfTR [Ayl1é (GKS Ayl 6AGK GKS {N

Build Store Link

Use store links to feature your favorite artists on your website. Enter the name of the store that you want to link
to in the text box provided below

tore name:

lilyasspace

Tracking Code (optional):
myfaceboak

Add a custom Tracking Code so you can track where the link was clicked from. Tracking Codes can be up to
100 alphanumeric characters (and _ ) in length (ex: MyBlog)

ey

Mote: A store name may be different from their store title. The store name is the link that appears with their
products and in searching/browsing results. Copy that text, enter into the box provided above, and then click the
“Build Link™ button.

la &2dz Oy aSSs GKS IRRAGAZY (2 GKS
code, it will show up in your CSV file.

Store Link

Copy the HTML

Copy everything from the text box below, and put it in the appropriate place in the HTML for your website. Your
unigue associate identifier iz already embedded in the code.

<5 href-"http:/fwww.zazzle com/lil Pri=-23825401311082210 facebook’>LilyasSpaces/ax

O
N
P
w»
Sx
QX
O
—_

agid

Sort & FilterFunctions in Excel

Sort & filter functions can help you to analyze your data and answer many questiorsorThenction
can help you arrange youdlata in various ways such as sorting from lowest to highest amount, in
alphabetical order, by color, by font or by icons.

Sort Function R
I SN Aa Fy SEFYLXS 2F K2g (2 a2NI &2dz2NJ awSTSNNI €
the columns in yor spreadsheet, and then go to:

Home-> Sort & Filter> Custom Sort> Column sort by = Referral AmouvnSort on =Values Order =
Z-A >0OK


http://office.microsoft.com/en-gb/excel-help/sort-data-in-a-range-or-table-HP010073947.aspx

Sort (2] =

“};1 Add Level ] i >< Delete Level ] ’ 123 Copy Level ] E\ E\ i Options... ] My data has headers
Column ,‘ﬁ-\ SortOn Order
Sort by il Referral Amount |\|'a|ues |z|| |Z to A lz“

This will rearrange your referral amounts from highest to lowest (since you chakeThis is useful if gaQ R
like to see where the highest referrals are coming from.

Ly

KA &

SEIF YL S

J

Lok [ L [ oM

Referral Amount l:onverted Referral Status

$9.57 USD $9.57 cleared myfacebook
39.01 USD 89.01 cleared myblog
$8.69 USD $8.69 cleared myspace

Tracking Code

0KS@QNBE O2YAy3 FTNRBY (GN}XrOlAy3 O2R

Filter Function

Thefilter function is a quick and easy way to view and work with a subset of data. It can help you see all the
referrals that came from a certain traicig code.

| SNB Aa 'y SEIFYLXS G2 aSS Ffft &2dz2NJ NBTFSNNI
in your spreadsheet, and then go to:

Home->Sort & Filter>Filter

2T K29

Now you will see arrows appear on top of each column. Click on tbevanrthe tracking code column and
GKSy Ot A0] aasStsSold rfttéad ¢KSy Oft A0l avYe¥Fl O0So221¢
tracking code column. One way this is useful is if you want to see how many referrals came from

GYe¥fl OSozampleé TFT2NJ SE
1 | x| L | J | x| L
Referral Amount |~ |Status |~ | Tracking Code ||| | Referral Amount |~/ status| | Tracking Code
$3.94 USD cleared myspace $3.94 USD cleared myfacebook
$3.94 USD cleared myblog $35.44USD cleared myfacebook
$3.94 USD cleared myblog $4.34 USD cleared myfacebook
$3.94 USD cleared myspace $4.93 USD cleared myfacebook
$3.94 USD cleared myfacebook $6.81 USD canceled myfacebook
Growth Functions
LuQa |tgléea 3F22R 02 1y29 K2g¢g e2dz2NJ odzaAySaa Aa LISN

help you figure out just that.
MoM Growth: growth rate of current month compared to the previous month
MoM Equation: (Month2Monthl)/Month1


http://office.microsoft.com/en-gb/excel-help/filter-data-in-a-range-or-table-HP010073941.aspx
http://howto.commetrics.com/database/numbers-explained/our-stats-defined/

R | S
Date Total
Jun-13 542987
Jul-13  5370.20
Aug-13  $599.87

Example 1:

% Change June to July

Step 1: ($370.20$429.87)/$429.87 =0.139

Step 2:0.139 x 100 =13.9%

Conclusion: Business declined by 13s9§6e last month.

Example 2:

% Change July to August

Step 1: ($599.87$370.20)/ $370.20 = 0.62

Step 2: 0.62 x 100 = 62%

Conclusion: Business grew by 62% since last month.

YoY growthgrowth rate of current year compared to the previous year (you can calculate year over

@€SEFNJ ANRPGGOK F2NJ I ljdzr NOASNE | Y2y O0KsE + 6SS1 2N S@S

YoY equation: (Yeaf®earl)/Yearl

I | x| L
Referral Amount |E| Status |E| Tracking Code
$3.94 USD cleared myfacebook
$35.44 USD cleared myfacebook
$4.34 USD cleared myfacebook
$4.93 USD cleared myfacebook
$6.81 USD canceled myfacebook

Example 1:

Changdrom July 2012 to July 2013.

Step 1: ($370.20$150.87)/$150.87 =1.453

Step2: 1.453 x 100 = 145.3%

Conclusion: Business grew by 145.3% for July 2013 compared to July 2012.

Questions to Ask

Remember to ask yourself these questions when you are analyaingearnings and campaigns so you
can better understand your business and improve conversion and growth.
. Did your sales grow or fall since last month?

. Did your sales grow at the same rate as they did last month?

. Did your sales grow or fall sinest year?

. Did your sales grow at the same rate as last year?

. What did you do differently this month or year to cause this change?

. What are your main traffic sources?

. Did your traffic sources change from last month or year? Why?

. How does sesnality and how do holidays affect your referrals?

O~NO O WNBE


http://howto.commetrics.com/database/numbers-explained/our-stats-defined/

On Zazzle

As a designer, your primary goal is creating great designs on the myriad of products that Zazzle sells. And
while Zazzle does everything it can to help surface your designs, the thought thatitymtio naming
your designs can make an immense difference between selling a few to selling thousands.

Keyword Research

Understanding how and what people search for should be done both before and after the creation of
your designs. To understand wheth@gople are more interested in vintadeoking cats on-shirts or
crazylooking cats on-shirts, consideration should be given between what you want to design and what
people actually want to buy. So consider upfront what will garner customer interetevimols and

tactics we recommend below.

Tools
There are a number of free available tools on the web to help with keyword research; Zazzle has found
the ones below are of the most helpful to designers.

Google Keyword Planner

Google Keyword Planneagan give you ideas on other keywords to use. It also tells you which keywords
people search for the most, and which keywords are in high demand.

Step 1:
Signintoyour Google€eO2 dzy 1 @ L ¥ @& 2 glztoR@w/oQdile.¢omadidcreats/dhe.

Google
AdWords
Signin to your account Signin Google
Track and monitor Email
‘ Check how your AdWords campaigns are performing. examplezazz@gmail.com
Optimize Password
x Fine-tune and improve your campaign. I __________‘
E d
T:E:;Idvamageofnewrealuresandtoo\s,
Can't access your account?
New to AdWords? Learn more
Step 2:
I tA01 2y G{ 1AL §KS 3IdZARSR &S(dzL¥ o
¢KSY SyGSNI 6KS NBIHAANBR AyT2NNIdGA2y NBIFNRAYI & 2dz


http://adwords.google.com/KeywordPlanner
http://www.google.com/

A Google ravicc examplezarz@gmadcon  Sgn ot
Abcutyourbusiness  Toor fratcenpegn Mg Revew Feetue soppen caf 14552000348
Uore ntematonal mmzes

Weicome to Google AdWords!

Helio, and welcome to Google AdWords

Let's get started creating your account

Flease enter your emad. time 2one, country and curency. You wont be able to
What is your email address? change these settings later, 30 choose carefully
examglezazz@gmai com Well help you creste your account and your frst od CAmpagn in pst 3 few steps
Plzase enter your emad, time zone, country, and currency. You wont ba able to

change these satting later, 50 choose carefully
Vot Is yoor website?

Entor your email

Eg_
& |2

Time zone

(GAT28:00) Pacific Time

Currency

Step 3:

J£AO01 2y 6G¢l1S YS G2 Y& | 002dzyié¢ oddidzyo

A Coogle o

Cumtoras 0 GMLOTINED  muampleraceigeal tom  Sgn ol

gt naw: Learm whiat 1o do when you finst sign in 1o AdWords

Here's what's next:
Crvae the nant few days: Wel Be in touch o help you !W
i Bl i AT e BT e o pins Bt Vi nend ity #Tay N LGS o iE YOU BCTHS wEh
AQR oo T2 o v o e s, chack e e
5 Yem———— i
ot o Achiares oy Bemeans

e W b 1 s o — 5 e e 0 il o 184200 PR ok
syt

o b B s o s iy o A

Step 4:

D2 (2 (KS dGFro a¢22taé FyR aStSO0 aYSes2NR LI I Yy SN

A Google now Home

Welcome to AdWords!

Create your first campaign

Gosing maned

D 1. Crovse yous iger
@B 7. Crote s

Ad Prosom snd Cisgrosi -
@ > Setect xeyonts thet marcn your 90 1o potents cuniomers

= QR R —

For exparienced advertisers

Choose cre of the following and get stared with the full range of AdWords

Step 5:

2d20ftt 068 LINBASY(iISR 6AGK n 2LIA2Y 40
a. Selectthe Tonecd { S NOK FT2NJ ySg @€62NR YR R 3ANRdzLI A
b. Then make sure you change the targeg dzy’ i NE 6 A Sa 0 YR fFy3dz 3S dzyRS

>0 —o



c. ,2dz YAIKG faz2 ¢glyid G2 OKIFIy3aS (GKS aYvySeg2NR hLi
NEf I G§SR¢

d /2YLX SGS 4 tSHad 2yS 2F GKS GKNBS FTAStR&a dzyRS
you complete the more targeted your search results will be.

e. | AG aDSG ARSEa&E¢

Keyword Planner
Plan your next search campaign

What would you like to do?

Ib Search for new keyword and ad group ideas I

¥ Get search volume for a list of keywords U&/wp them into ad groups

What would you like to do?
b Get traffic esti
——— Searchfornewkevwordand adgroupideas
Enter one or more of the following:

b Multiply keywi Your product or senvice

For example, flowers or used cars

Your landing page
www._example.com/page
Your product category

Enter or select a product category

1 Targeting (7 Customize your search (7

All locations # Keyword filters L4
English # B

- 2 Keyword options. ¢
Google #

i
Negative keywords # Hide keywof A unt
Hide keywo | e | Only show ideas closely related to
Date range |7 my search terms

4 Include/Exs

Show avg. monthly searches “ o Show keywords in my account

for: Last 12 months
orr | Show keywords in my plan

m ors | Show adult ideas

Step 6:
Evaluate results and choose keywords. Generally you want keywords that have high monthly searches
and low competition. Make sure to only use keywords that relate to your content.



Search volume trends 3

Average monthly searches
3581

2880
1791
894K
Jun 2013 Sep Dec Way 2014

Ad group ideas Keyword ideas I~ 3 Download Add all (802}

Search terms (o '""“"';’ Competitian 7

Suggested bid  Ad impr. share
searches ? ?

Add to plan

wedding invitations I~ 450,000 High €2.71 0%
special event invitations I~ 30 High €1.01 0%
invitations to wedding = 40 High €182 0%

1-3of3keywords )] < >

Avg. monthly
searches 7

Keyword (by relevance) Competition |7 5"99“"3‘“':’ Ad"""""‘"'f Add to plan

cheap wedding invitations I~ 33,100 High €2 0%
diy wedding invitations 54 22200 High €066 0%
wedding invitation kits 1= 4,400 High €0.95 0%
wedding invitation cards 53 18.100 Medium €1.08 0%
wedding invitation wording I~ 90,500 Low €071 0%
wedding invitation 54 74,000 Medium €151 0%

| SNBQa ¢KIdG SIFOK 2F G(KS GSNya Ay GKA&a | NBF YSEyY

Search TermsThese are the exact keywords that you entered in step 5d.

Keyword (by relevance)t KA a Aa OKS fAiad 27 (1 Seg2NRa KOG D223f
¢SNXé 1S@62NROD

Avg.monthly searchesKeep in mind that this is a rough estimate and not a completely accurate
AYRAOFG2N) 2F aSIFNOK @2ftdzySe !'faz2sxs OSNIFAYy asStrazyl
searches in October and 100 in May. So the average monthigre=acan be somewhat misleading in

some cases.

Competition This reflects the number of advertisers bidding on that keyword.

Suggestedbid y2 i KSNJ 322R RSUSNXYAYLIYy(d 2F | (1S@82NRQa Y2y
suggested bid, the more lucrativeetiraffic.

dzi 2

tfF& FNRdzyR Y2NB gAGK GK i i K
A Al o

1Se@62NRaz LI NI AOdzZ I NI &
combinations pays off.
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Google Trends

Unlikethe Keyword Planner toof;oogle Trendis a more trending focused research tool to give you an
upcoming advantage of what is becoming popular with consumers. It also provides the ability to
determine when yowshould begin creating new designs for upcoming holidays such as Halloween:
would you know whether to have designs ready by Septemter by October 1?


http://www.google.com/trends/

Trending Now United States August 2014 Charts United States Explore In-Depth

g Teresa Giudice

vy

Seasonal searches for snowboarding and
B 500,000+ searches surfing

oz - New York Daily News

Il Snowboard Ml Surfooard

Green Bay Packers
i . 200,000+ searches

oz - ESPN (blog)

3 Nick Jonas
% mmE 100,000+ searches
L

ag= Souroe - MTV.com

Shelley Dufresne
= = 100,000+ searches

& Source - Guardian Liberty Voice

Orioles
L 50,000+ searches
maga Source - New York Times

Visualize hot searches in full screen

Global interest in David Beckham

Pluto Childish Gambino Jennife|

More Hot Searches More Top Charts More to Explore

Step 1

Enter in your keywords and mouse over the graph to see when your keyword terms bpopuiar.

Note that the interest level numbers are relative to what you are comparing to; it is not an indication of
how many people search for those terms.

I

United States 2004 - present All categories Web Search t:: -
TOpiCS Subscribe [
halloween cards halloween invitations Add term
Search term Search term

Interest over time

News headlines

]

]
]

>



Step 2
Determine if the geographic interest matches your target design demographics.

REgiDna| interest - halloween cards halloween invitatio...

Subregion | Metro | City
Worldwide = United States

Utah 100 e—
MNebraska a1 —
Kentucky 72
Missouri 66—
lowa 65 -
Kansas 65 -
Indiana 65 -

» View change over time Ak >
Step 3
Usethe queries to see what other designs you can create around your topical focus

Related searches =~ halloween cards  halloween invita...

Topics Top Rising Queries Top Rising
Mot enough search volume to show results. halloween party 100
party invitations 95
halloween party invitations 95
free halloween invitations 40

free invitations 40

birthday halloween invitations 35

halloween invitation 30

>

UberSuggest
There are plenty of keyword tools on the web to tjbersuggesis one that is very easy to use.

Simply add a ternthen choose a language and a source (Ubersuggest can get suggestions either from
regular Web search or from categories like Shopping). Click Suggest.


http://ubersuggest.org/

-

Wi

Type the text o ( :

Suggest

The tool will generate a set of related keywords.

I invitations

() invitations

() invitations online

() invitations wedding
() invitations templates
() invitations uk

() invitations online uk
() invitations by dawn
() invitations christening
() invitations to print
() invitations birthday

Click on each word to get further suggestionsdxhon that term.

I invitations

() invitations
() invitations online
(&) invitations wedding
() invitations wedding cheap
() invitations wedding wording
() invitations wedding uk
() invitations wedding examples
() invitations wedding templates
() invitations wedding anniversary
() invitations wedding shower
() invitations wedding paper divas
() invitations wedding ideas
(&) invitations wedding pinterest
() invitations templates
() invitations uk
() invitations online uk
() invitations by dawn
() invitations christening
() invitations to print
(&) invitations birthday

w1 1TtSQa ! dziz{dAaA3sSai

Similar to the usefulness of UberSuggest, consider what terms come up when you search within Zazzle.
¢KS g2NRa& GKFG FLIISENI GAl %I 1T1TtSQa aSkNOK FNB éKI
TheAutoSuggest that Google and Bing provide is more of an informational search and is not targeted at

the consumer.



blue ca

blue camo

blue camo baby shower invitations
blue cases

blue camouflage

blue candy

blue card

blue camoflauge

blue cat

- — - — ——

Tactics

Below are some recommended ideas for how to be tactical with your design naming. Remember, great
designs are only half of what &kes to make a successful sale on Zazzle. Good naming conventions will
help surface your designs to the right customerso spend some time considering what search terms
people are using to look for products.

Competitor Research

Search for your keywogdon different search engines likiogle Bingand Yahooto see which websites
come up. Check for big brands to see if they're in the top recommended sites. If they are it might be
tough to compete with them using the particular keyword you searched for. Also check for
advertisements on the top or rightand sie ¢ they usually show a highly profitable keyword. Last but
not least make sure this keyword pulls up products and services that are similar to your product or
service, so you know you are targeting the correct audience.



http://www.google.com/
http://www.bing.com/
http://www.yahoo.com/

o

wedding invitations I

Web  Images  Maps  Shopping  More~  Search tools

About 23,800,000 resutts (046 seconds)

Js rebted to wedding invitations @ Shop for wedding invitations on Google Sponsored &
Wedding Invitations - PearTreeGreetings com -

www peartreegreetings comAWedding = © ] i
Birthday Sale- 10% O1f Thru 9/22. Shop Modern Wedding Invitations. e E | i
Pear Tree Greetings has 114 followers on Google= ’

BWeddil itati com - Wedding Invitations Grav Wedding  Pocket Delightfullv Sheer
www.bweddinginvitations.com/ ~ Invitations - Wiedding Invit.. Damask Wed...

15% Off on High iality Affordable Wedding Invitations! 545.90 $3.99 530,90 585.00

118 people +1'd this page @ Wedding, BWeddingIn.. @Storkie Ex..  @InvitationC...
Discount Offer - Laser Cut Invitations - Pocket Invitations - Free Samples % Special offer " Special offer

s

Wedding Invitations - Fall In Love With Your Invitations
www.weddingpaperdivas.com/ ~ |- 4 i
View Our Newest Collection! t‘@

Wedding Paper Divas has 1,633 followers on Google+

Get Free Shipping - Get 8 Free Samples - Photo Wedding Invites

ofal

lNatural Beauts  Double Hearls  Personalized Invitation Kit

DY Wiedding... Inviations -  Wedding Invi.. S0/Pka-Scroll
Wedding Invitations | Minted $39.95 33402 $49.95 519.99
mw——— Www.minted.com/wedding-invitations ~ Exclusively W. @Personaliz.  GobStock
Ends Today! Enjoy 10% off + Free Shipping on all wedding invitations. Shop

wedding invitations by indie designers, printed on luxe paper. Shop by brand

Vintage Wedding Invilations - Letterpress Wedding .. - Twine Wedding Invitations Cathvs Concents Lasterpiece Studies Garner Stugos

Wedding Invitations 254 000+ Wedding Announcements & Invites
I

www 7azzle com/wedding+invitations ~ \ W raumen \ i 7
60+ items - 24 hour shipping on most orders. Customizable full color .. - ¥ o
m
Love Birds Faling Hearts Oak Tree Wedding Invite. 31 9u g ‘1 osmckmn Nyl
Elegant Black White Wedding Invitations Infial. San kland AL o
Fr;:::'m e hont BModesto ¢ |
Wedding Invitations | Theme Wedding Invitations at | i By... 4
m——— WWw invitationsbydawn com/ ~ S\llmyvl iﬂg.n Jose Map'data €2013 Goog)
Find wedding invitations, theme wedding invitations and more for your special day WMap for wedding invitations
at Invitations By Dawen P 9

Wedding Invitations - Modemn Wedding invitations - Romantic Wedding Invitations.

Use Longrail Words

Uselongedf S8 g2NRa fA1S daofl Ol YR 6KAGS GAyilil3IS 6SRRAY
AYOGAGEGAZ2yaeg 2N AagSRRAYI AYy@AGlFIGA2ya AY Hn K2dzNEE
given day, they tend to have a higher conversion rate. rd&imsember do not use keywords that do not

match your product or service.

Use Keyword Phrases in your Topics and Content

If you publish content on your site, come up with creative ways to relate your product to popular topics.
For example, is someone famaogstting married? Write about the invitations they used and the
differences and similarities in design between their invitations and yours. Use the keywords that relate
to these famous people as well as your own keywords.

Now you know how to find the keyards that are right for you.
SEO

Now that we've covered the basics of keyword research, let's review how to use keywords to improve
SE@ LdiQa AYLRNIIYy(d T2 NdupdzduGt@whénNd@arching aleaBeByusifigS (2 T A )
relevant terms, you can improve your chances of showing up higher idahgesearch results.

1 ¢ Tips for Choosing a Title

Avoid special characters.

State what the product design is in simple, searchable terms.
Add in general descriptors such as color, pattern and size.
Spell check for typos or misspellings.

Place the main descriptors towards the front of the product desitm liased on how a user
would search to find your product design.

=A =4 =8 =8 =9


http://en.wikipedia.org/wiki/Search_engine_optimization
http://www.zazzle.com/
http://www.zazzle.com/

Example:

Okay title:

BBQ Baby Shower Invitation

Great title:

Vintage Chalkboard Baby Boy Shower BBQ Invitation

2 ¢ Tips for Writing a Description

=A =4 =8 =4 =

=

Provide design details such aBeaturesand benefits Dimensions, fabrication and materials.
Use at least 150 words.

Spell check and carefully proofread for typos or misspellings.

Include keywords, but write for your customers, not a search engine. (We do that for you.)

Consider other closelyfel 6 SR G SNX&a (2 @2 dzNJ LINEPRdzOG RSaA3y
OR?2

RS&AA3IY GAGES YR dza8S GK2aS | LIIINBLINAI GSt @
Start with a strong/enticing opening description of your design to make customers want to read
what you have available.

Make it easy to read by formatting your description into multiple short paragraphs.

Tell a story! Ask the follow questions and then answer it in the description:

What inspired your design?

Why does this design work so well on thisafie product?

Has your design won awards elsewhere?

What occasions might this design be great for?

O O O O

G
y Q



o Can there be custom changes if they contact you?

Example:

Okay description:

. E1 01 FYR 6KAGS yop E wmm Y (G ®omdrthie hduber y i G K I

Great description:

I'NB OFda GKS FyAYlLf GKIFIG &2dz 2dzad OFyQd 3ISi
white cat poster print will not only brighten up your home, but also brighten up your mood.

This watercolor prihwas inspirgd when | was standing in my house, looking out the window at the
YSAIKO2NRa (GdzESR2 OFdG aArAdiaAy3a Ay (GKS gAYyR29
SeSa t221SR tA1S (GKS& ¢gSNBE Ol ddngrdaytahveisatinal pieclt
and is a great gift for any occasion.
| do offer customization, so please message me with any questions or request.
3¢ Tips for Tagging

1 Be as specific as possible, avoid vague one word descriptors.

1 Ask yourself if you wer® generically look for your product design, what would be the most

common search terms?

Example:

GQa 3
Sy 2dA
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https://zazzleblog.files.wordpress.com/2014/07/cat.png

Okay tags:
Yellow, white, blue, tags, travel
Great tags:

Sunshine monogrammed awning stripe, yellow and white striped monogram, yellow white and
blue, monogram, striped

4 ¢ Other Tips

9 Audit your least successful designs against your most successful and determine what changes
you need to make.

1 Add videos, customer photos, or awards received for your designs to help sell your product.
1 Get reviews oryour product designs to help convince the customer the quality is amazing.

Title Tags

Consider this as one of the most important consufaaing optimizations possible. The main descriptor
of the image on our marketplace pages that you create will bdithething users see on Google (even
before they see your design).

Invitations, Announcements, RSVP cards, Personalized ...

Invitations for any occasion! We feature 10005 of free templates for baby showers,
weddings, haolidays. and more! 100% satisfaction guaranteed. Made in 24 ___

1 Focus your naming only on the design portiobhere is no need to include the name of the
product as Zazzle will do that for you.
9 If you do need to be very descriptive with your desigmaware that there is a limit of 50
characters.
T ' §2AR dzaAy3a aOdzaG2Yé 2NJ &/ ,hé 2N aLISNER2YylFf Al SR

Product Tags
Tagging your designs helps to break apart what the design is about in simple and concise phrases.



Tags

Pillows
pattern, anchors, ship, boat, sailing, nautical, nar
made in usa, socially conscious, american mojo,

Marketplace Category:
Art = Graphic Art = Patterns

All Products:
pattern, anchors, ship, boat, sailing, nautical, nar
made in usa, socially conscious, american mojo,

1 Use only design tag descriptions as Zazildillvin the name of the product
1 Consider tags that explain what kind of gift it would be good for

Meta Descriptions
aSil RSAONALIIA2Yya FNB dzaSR (2 RSAONAROGS LI 3ISa FTNRY
ranking system beyond beingdascriptor to Google for your designed product.

Invitations, Announcements, RSVP cards, Personalized ...

Invitations for any occasion! We feature 10005 of free templates for baby showers,

weddings, holidays, and more! 100% satisfaction guaranteed. Made in 24 ___

Write a description that talks about both the desigmdthe product.

There is a visual limit of about 150 characters, but we recommend using up to the maximum of
300 characters to cover the full descrigivalue of your designed product.

1 Use your description as an enticement so that the searcher wants to click on your result instead
of on another within the search page.

=A =

o Okay descriptionMade in 24 hours. Personalized Frozen Birthday Invitations cregted b
Disney. This invitation design is available on many paper types and is completely custom
printed.

0 Great descriptionCustom Frozen invitation with Anna and Elsa designed by Disney and
available within 24 hours. Personalize it now! This birthday ingitat available on
YFEye LI LISN dellSa yR A& O2YLX SGSte Odzaizy L
birthday party with other children.

Design Descriptions
Describing what inspired you to create the design helps the consumer understand your intesglan
the customer on why they should buy your design over others on Zazzle. Consider the following tips:



About the Design

Ship's Anchor Navy Blue Nautical Pillow

Decorating your beach house has never been easier than with our colorful nautical-styled pillows
with a repeat pattern of ship's anchors in the background overlayed with an emblem for your text
that is also overlayed with a ship’s anchor and a ship’s wheel. Available in several colors, you're
Read more...

I Use the same terms to describe your design as you would use in your product tags

Off Zazzle

LGQa 2y S KAy 3 coinguni§ybit tharSis als& tBe réstiof tHe infrnet to reach out to in
order to further your designs. Any area where you can promote yourself, your designs, and your store
will only help to increase your sales through Zazzle. Here are some quickadgas fo become the
professional and branded designer you desire:

Social Media

Consumers spend a lot of time on social networks, so any chance to get in front of them is a chance to
show your projects. Creating a following can be enriching, informatiandljnspiring to your next

design.

Facebook

1 ¢ Create a Facebook Page

w ¢2 ONBFGS @2dzNJ CFO0So6221 t I I8EhodH2@O rdizallid TAINE (18 F &
have an account, you can sign lugre.)

w D Attpsi/Bvww.facebook.com/pages/create/ti 2 6 SAAY ONBF GAy3I @2dzNJ LI IS«
t NERdzO(G¢ 062EX (GKSy OK22&S &2dzNJ LINE RdzO (FacdbddkilS @ 2 NA& i
Pages Terms

w CAff 2dzi @ 2 deMhdFavaritzssectiandNRIake suirs to th&oaeia search phrase

(keyword) for your page relating to your product niche. Reféhte threadfor ideas and ways on how
tochooseyourk@ 6 2 NR LIKN} aSad Ly GKS GFRR ¢6So0ariasSéeé aSOlAz
correspondingZazzle storand include yournssociate (or referral) LD



http://www.facebook.com/
http://www.facebook.com/
https://www.facebook.com/pages/create/
http://www.facebook.com/page_guidelines.php
http://www.facebook.com/page_guidelines.php
http://forum.zazzle.com/promote/facebook_promotional_tool

Local Busness or Place Company, Organzation or Instkuton

T

Atst, Band or Publc Figure Entertanment Cause or Communty

2 ¢ Invite Friends & Family to Share Your Page

w hyOS &2 dzQ @écebOdBdgyosdan irvike gzNd friends and family to come like your
page through-acebook email and by sharing your page on your own personal timeline.

Edit Page = T AT T VAR 8 See Insights  Help

Invite Email Contacts. ..
Invite Friends...
Promotio| { Share Page... n

BoostPostl  promote Page

s
= i Y
Boost Past u Hi Heather! We are happy to ha

3¢ Like & quReIevant [:acebook Fiages o
w CAYR LI 3ISa IyR AydS
0FNJ 2y (2L 2F GKS LJ 3
LJ3Sd LF &2dz aStf 6SR
fA1S LINRY2GA2YylEf LI 23S

w hyOS &2dz tA1S GKSaSs
fAyl® LGQA faz2 oSyST¥
you more visibility on these pages.

NBaila G&dbiblsadiBH fnctidh (tiezeal? dzNJ LJIN.
S0P C2NJ SEI YLIKSREAAFI & 2dzy & SNB
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LJ- 3 SoduEingyduiseNivith & goinBeNt posicry 3 4 A
AOALE G2 GF3 GKS&aS LI 3Sa Ay



http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/
























































































