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Introduction 
What Is Affiliate Marketing? 

Affiliate marketing is performance-based marketing that allows you to earn commissions by sending 

traffic to a website. When a customer clicks on your referral link (or banner) and makes a purchase, the 

website can track that sale back to you so you earn a commission. 

 

Zazzle Associate Program 

With Zazzle you can earn 15% per sale plus up to a 17% volume bonus. You can link to any page on 

Zazzle and receive 15% per sale when someone makes a purchase from your link. Referral links are a 

great way to monetize the links that you share in social media blasts, on your website, and in emails and 

newsletters. 

 

Program Overview 

Length of Referral Cookie* 45 Days 

Minimum Referral Payment 15% 

Volume Bonus Starts at just $100 - up to 17% 

Minimum Payout $50  

Payment Methods PayPal 

Refund Rate Less than 1% 

Products for any Niche Yes  

Countless Brands to Promote Yes (See Brands at end of handbook) 

Promotional Tools & Banners Free 
 

 
* A cookie is a piece of data that a web browser uses to communicate with a website (through a server) 

ŀōƻǳǘ ŀ ǳǎŜǊΩǎ activity. 

Creating & Tracking Your Links 
  

Creating Referral Links 
Creating a Zazzle referral link is easy. See the notes below for guidance. 

 

Associate (or referral) ID 

Your associate (or referral) ID will contain 18 digits starting with 238xxxxxxxxxxxxxxx. When you are 

logged in to your account your associate (or referral) ID can be found here: 

http://www.zazzle.com/my/associate/associate 

 

RF Parameter 

http://www.zazzle.com/
http://www.zazzle.com/sell/affiliates/volumebonus
http://www.zazzle.com/
http://www.zazzle.com/my/associate/associate
http://www.zazzle.com/my/associate/associate


When adding your associate (or referral) ID ǘƻ ŀ ½ŀȊȊƭŜ ƭƛƴƪΣ ȅƻǳ ƴŜŜŘ ǘƻ ŀŘŘ άΚǊŦҐέ  ōŜŦƻǊŜ ŀŘŘƛƴƎ ǘƘŜ L5 

ǘƻ ƳŀƪŜ άΚǊŦҐноуȄȄȄȄȄȄȄȄȄȄȄȄȄȄȄȄȄέΦ ¢ƘŜ ƻƴƭȅ ŜȄŎŜǇǘƛƻƴ ǘƻ ǘƘƛǎ ǊǳƭŜ ƛǎ ƛŦ ǘƘŜ ¦w[ ŀƭǊŜŀŘȅ Ŏƻƴǘŀƛƴǎ ŀ άΚέΣ 

ǘƘŜƴ ŀŘŘ άϧǊŦҐέ ƛƴǎǘŜŀŘΦ 

 

CƻǊ ŜȄŀƳǇƭŜΣ ƛŦ ȅƻǳǊ ƭƛƴƪ ƭŜŀŘǎ ǘƻ ŀ ŎŀǘŜƎƻǊȅ ƻŦ ǇǊƻŘǳŎǘǎΣ ȅƻǳΩƭƭ ŀƭǊŜŀŘȅ ǎŜŜ ŀ άΚέ ƛƴ ǘƘŜ ƭƛƴƪΦ {ƛƳǇƭȅ ŀŘŘ 

άϧǊŦέ ǘƻ ǘƘŜ ŜƴŘ ƻŦ ǘƘƛǎ ƭƛƴƪ ǎƻ ƛǘ ǿƛƭƭ ƭƻƻƪ ƭƛƪŜ ǘƘƛǎΥ 

 

http://www.zazzle.com/StoreName/gifts?cg=StoreCategoryId&rf=238xxxxxxxxxxxxxxxxx 

 

The following link shows an example from the NidhiArt Store for the animal category where the 

associate (or referral) ID is 238456789012345678. 

 

http://ww w.zazzle.com/nidhiart/gifts?cg=196680949759266871&rf=238456789012345678 

 

Store, Product and Search Page Links 

Store Link 

A store link is created by adding your store name and associate (or referral) ID to a Zazzle home page 
URL. 
http://www.zazzle.com/AnyStoreName?rf=238XXXXXXXXXXXXXXX 
In the link above, AnyStoreName is the name of the store you would like to promote and 
238xxxxxxxxxxxxxxx is your associate (or referral) ID. 
 
Example: 
LŦ ȅƻǳΩǊŜ ǇǊƻƳƻǘƛƴƎ [ƛƭȅŀǎǎǇŀŎŜ ŀƴŘ ȅƻǳǊ associate (or referral) ID is 238456789012345678, then your 
link would be:  
http://www.zazzle.com/Lilyasspace?rf=238456789012345678 
 
Product Link 

A product link is created by adding your associate (or referral) ID to a Zazzle product URL. 

 

http://www.zazzle.com/product_description-PID?rf=238XXXXXXXXXXXXXXX 

 

Lƴ ǘƘŜ ƭƛƴƪ ŀōƻǾŜΣ άǇǊƻŘǳŎǘψŘŜǎŎǊƛǇǘƛƻƴ-tL5έ ƛǎ ǘƘŜ ŎǊŜŘŜƴǘƛŀƭǎ ƻŦ ǘƘŜ ǇǊƻŘǳŎǘ ȅƻǳ ǿƻǳƭŘ ƭƛƪŜ to promote 

όtL5 ƛǎ ǘƘŜ ƴǳƳōŜǊ ŦƻǳƴŘ ŀǘ ǘƘŜ ōƻǘǘƻƳ ƻŦ ǇǊƻŘǳŎǘ ǇŀƎŜ ƻǊ ƛƴ ǘƘŜ ¦w[ύΣ ŀƴŘ άноуȄȄȄȄȄȄȄȄȄȄȄȄȄȄȄέ ƛǎ 

your associate (or referral) ID. 

 

Example: 

LŦ ȅƻǳΩǊŜ ǇǊƻƳƻǘƛƴƎ ŀ ǇǊƻŘǳŎǘ ǿƛǘƘ ǘƘŜ ŘŜǎŎǊƛǇǘƛƻƴ άȅŜǎψǘψǎƘƛǊǘέΣ ǘƘŜ tL5 άнорурлрснурлуонсннέΣ ŀƴŘ ƛŦ 

your associate (or referral) ID ƛǎ άноупрстуфлмнопрстуέΣ ȅƻǳǊ ƭƛƴƪ ǿƻǳƭŘ ōŜΥ 

 

http://www.zazzle.com/yes_t_shirt-235850562850832622?rf=238456789012345678 

 

http://www.zazzle.com/nidhiart/gifts?cg=196680949759266871&rf=238456789012345678
http://www.zazzle.com/Lilyasspace?rf=238456789012345678


Search Page Link 

A search page link is created by adding your associate (or referral) ID to a Zazzle search page URL. 

 

http://www.zazzle.com/SearchPageUrl?rf=238XXXXXXXXXXXXXXX 

 

Lƴ ǘƘŜ ƭƛƴƪ ŀōƻǾŜ ǘƘŜ ά{ŜŀǊŎƘtŀƎŜ¦Ǌƭέ ƛǎ ǘƘŜ ½ŀȊȊƭŜ ǎŜŀǊŎƘ ǇŀƎŜ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ǇǊƻƳƻǘŜΣ ŀƴŘ 

άноуȄȄȄȄȄȄȄȄȄȄȄȄȄȄȄέ ƛǎ ȅƻǳǊ associate (or referral) ID. 

 

Example: 

LŦ ȅƻǳΩǊŜ ǇǊƻƳƻǘƛƴƎ ǘƘŜ άǿŜŘŘƛƴƎҌƛƴǾƛǘŀǘƛƻƴǎέ ǎŜŀǊŎƘ ǇŀƎŜ ŀƴŘ ȅƻǳǊ associate (or referral) ID is 

238456789012345678, then your link would be:  

 

http://www.zazzle.com/wedding+invitations?rf=238456789012345678 

 

Find more examples of store, product and search page links here.  

 

How to Track Your Referrals 
Tracking and analyzing your referrals can help you to improve sales ς you can find out which 

ǇǊƻƳƻǘƛƻƴŀƭ ŎŀƳǇŀƛƎƴǎ ǿƻǊƪ ōŜǎǘ ŦƻǊ ȅƻǳǊ ǎǘƻǊŜ ŀƴŘ ŦƻŎǳǎ ƻƴ ǘƘŜƳΦ [ŜǘΩǎ ǎǘŀǊǘ ōȅ ǘŀƪƛƴƎ ŀ ƭƻƻƪ ŀǘ ǿƘŜǊŜ 

you can find all the necessary information.  

Link over & Referral Report Summary 

Report Name Explanation Useful Metrics URL 
Linkover History Amount of 

times your link 
or links were 
clicked on  
any given day 

- Growth of referrals 
by date 
- Click trend by week 
- Click trend by month 

https://www. 
zazzle.com/ 
my/associate/ 
linkoverhistory 
 

Referral Total Summary  
of pending, 
cleared and 
total referrals 

-Total number of 
referrals in the last  
30 days 

https://www. 
zazzle.com/ 
my/earnings/ 
referraltotals 
 

Referral by 
Product 

Summary of 
products sold 
from which you 
received a 
referral 

- Type and quantity of 
products which you 
received a referral by 
month, quarter, year 
or by any custom  
date range 

https://www. 
zazzle.com/ 
my/earnings/ 
referralproducts 
 

Referral History Summary of 
pending, 
cleared, 

CSV history file  
(need to download) 

https://www. 
zazzle.com/ 

http://blog.zazzle.com/2014/03/24/make-money-with-referrals/


cancelled and 
total referrals 

my/earnings/ 
referralhistory 
 

 
CSV & Tracking Codes 
CSV 
Downloading your CSV file is really useful for analyzing your numbers. You will need Excel on your 
computer. If you have Microsoft Office, then Excel should be already installed. 
 
Once you download the CSV (it will be in the Downloads folder titled referralHistory.csv), double click on 
the file and it will open in Excel.  
 
LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ 9ȄŎŜƭ ƻƴ ȅƻǳǊ ŎƻƳǇǳǘŜǊΣ ȅƻǳ Ŏŀƴ ǳǎŜ ǘƘŜ {ǇǊŜŀŘǎƘŜŜǘ ŀǇǇƭƛŎŀǘƛƻƴ ƻƴ DƻƻƎƭŜ 5ǊƛǾŜΦ 
Here you would have to copy and paste all the data from you CSV into your Google Drive Spreadsheet. 
Turn to the next page to see what your CSV file should look like when you open it up. 
 

 
 
We can see here that the Tracking Code is in column L, and if you have added tracking codes to your 
links, column L will contain those codes. Tracking codes help you to identify which links your referrals 
ŀǊŜ ŎƻƳƛƴƎ ŦǊƻƳΦ ¢Ƙƛǎ ƛǎ ǿƘŜǊŜ ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ ǘŜƭƭ ǿƘƛŎƘ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎƛǘŜǎΣ ǿŜōǎƛǘŜǎ ŀƴŘ ōƭƻƎǎ ŀǊŜ 
working best for you. Below is how you create a tracking code for your link. 
 

Tracking Code 
You can add a ǘǊŀŎƪƛƴƎ ŎƻŘŜ ǘƻ ȅƻǳǊ ƭƛƴƪ ōȅ ŀŘŘƛƴƎ ŀ άǘŎέ ǇŀǊŀƳŜǘŜǊ ŦƻƭƭƻǿŜŘ ōȅ ǘƘŜ ŎƻŘŜ ȅƻǳ ŎƘƻƻǎŜ ŦƻǊ 
tracking. 
 
Example Product Link:  
Referral Product Link if your tracking code is FB12345678 
http://www.zazzle.com/product_description-PID?rf=238XXXXXXXXXXXXXXX&tc=FB12345678 
 

Example Search Page Link:  
Referral Product Link if your tracking code is PIN12345 
http://www.zazzle.com/SearchPageUrl?rf=238XXXXXXXXXXXXXXX&tc=PIN12345 
 

Example Store Link:  
Referral Product Link if your tracking code is TM8675309 
http://www.zazzle.com/YourStoreName?rf=238XXXXXXXXXXXXXXX&tc=TM8675309 
 
You can also create your store link by going to: http://www.zazzle.com/my/associate/storelink 
Enter the store name and any tracking code like myfacebook, myblog, mywebsite, etc. (use your actual 
ǇŀƎŜ ƴŀƳŜǎ ƘŜǊŜΣ ǎƻ ƛŦ ȅƻǳǊ CŀŎŜōƻƻƪ ǇŀƎŜ ƛǎ DǊŜŀǘ LƴǾƛǘŀǘƛƻƴǎΣ ǳǎŜ άDǊŜŀǘ LƴǾƛǘŀǘƛƻƴǎέύ ŀƴŘ ŎƭƛŎƪ ά.ǳƛƭŘ 
[ƛƴƪέΦ  
 

http://en.wikipedia.org/wiki/Google_Drive
http://www.zazzle.com/SearchPageUrl?rf=238XXXXXXXXXXXXXXX&tc=PIN12345
http://www.zazzle.com/my/associate/storelink


!ŦǘŜǊ ȅƻǳ ŎƭƛŎƪ ά.ǳƛƭŘ [ƛƴƪέ ǘƘŜ ƭƛƴƪ ǿƛǘƘ ǘƘŜ ǘǊŀŎƪƛƴƎ ŎƻŘŜ ǿƛǘƘ ōŜ ŎǊŜŀǘŜŘΦ 
 

 
 

!ǎ ȅƻǳ Ŏŀƴ ǎŜŜΣ ǘƘŜ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜ ŎƻŘŜ ƛǎ άϧǘŎҐƳȅŦŀŎŜōƻƻƪέΦ !ǎ ƭƻƴƎ ŀǎ ȅƻǳ ŀƭǿŀȅǎ ŜƴǘŜǊ ŀ ǘǊŀŎƪƛƴƎ 
code, it will show up in your CSV file. 
 

 
 

Sort & Filter Functions in Excel 
Sort & filter functions can help you to analyze your data and answer many questions. The sort function 
can help you arrange your data in various ways such as sorting from lowest to highest amount, in 
alphabetical order, by color, by font or by icons. 
 

Sort Function 
IŜǊŜ ƛǎ ŀƴ ŜȄŀƳǇƭŜ ƻŦ Ƙƻǿ ǘƻ ǎƻǊǘ ȅƻǳǊ άwŜŦŜǊǊŀƭ !Ƴƻǳƴǘέ ŎƻƭǳƳƴ ŦǊƻƳ ƘƛƎƘŜǎǘ ǘƻ ƭƻǿŜǎǘΦ IƛƎƘƭƛƎƘǘ ŀƭƭ 
the columns in your spreadsheet, and then go to:  
 
Home -> Sort & Filter -> Custom Sort -> Column sort by = Referral Amount-> Sort on =Values -> Order = 
Z-A >OK 

http://office.microsoft.com/en-gb/excel-help/sort-data-in-a-range-or-table-HP010073947.aspx


 

 
 
This will rearrange your referral amounts from highest to lowest (since you chose Z-A). This is useful if yoǳΩŘ 
like to see where the highest referrals are coming from.  
 
Lƴ ǘƘƛǎ ŜȄŀƳǇƭŜΣ ǘƘŜȅΩǊŜ ŎƻƳƛƴƎ ŦǊƻƳ ǘǊŀŎƪƛƴƎ ŎƻŘŜ ƳȅŦŀŎŜōƻƻƪΣ ƳȅōƭƻƎ ŀƴŘ ƳȅǎǇŀŎŜΦ 
 

 
 
Filter Function 
The filter function is a quick and easy way to view and work with a subset of data. It can help you see all the 
referrals that came from a certain tracking code. 
 
IŜǊŜ ƛǎ ŀƴ ŜȄŀƳǇƭŜ ƻŦ Ƙƻǿ ǘƻ ǎŜŜ ŀƭƭ ȅƻǳǊ ǊŜŦŜǊǊŀƭǎ ǘƘŀǘ ŎŀƳŜ ŦǊƻƳ άƳȅŦŀŎŜōƻƻƪέΦ IƛƎƘƭƛƎƘǘ ŀƭƭ ǘƘŜ ŎƻƭǳƳƴǎ 
in your spreadsheet, and then go to: 
Home ->Sort & Filter ->Filter 
 

Now you will see arrows appear on top of each column. Click on the arrow in the tracking code column and 
ǘƘŜƴ ŎƭƛŎƪ άǎŜƭŜŎǘ ŀƭƭέΦ ¢ƘŜƴ ŎƭƛŎƪ άƳȅŦŀŎŜōƻƻƪέ ŀƴŘ ŎƭƛŎƪ άhƪέΦ ¸ƻǳ ǎƘƻǳƭŘ ƻƴƭȅ ǎŜŜ άƳȅŦŀŎŜōƻƻƪέ ƛƴ ǘƘŜ 
tracking code column. One way this is useful is if you want to see how many referrals came from 
άƳȅŦŀŎŜōƻƻƪΣέ ŦƻǊ ŜȄample. 
 

  
 

Growth Functions 
LǘΩǎ ŀƭǿŀȅǎ ƎƻƻŘ ǘƻ ƪƴƻǿ Ƙƻǿ ȅƻǳǊ ōǳǎƛƴŜǎǎ ƛǎ ǇŜǊŦƻǊƳƛƴƎΦ .Ŝƭƻǿ ŀǊŜ ǘǿƻ ƛƳǇƻǊǘŀƴǘ Ŝǉǳŀǘƛƻƴǎ ǘƘŀǘ Ŏŀƴ 
help you figure out just that.  
MoM Growth: growth rate of current month compared to the previous month 
MoM Equation: (Month2-Month1)/Month1 
 

http://office.microsoft.com/en-gb/excel-help/filter-data-in-a-range-or-table-HP010073941.aspx
http://howto.commetrics.com/database/numbers-explained/our-stats-defined/


 
 
Example 1: 
% Change June to July 
Step 1: ($370.20 - $429.87)/$429.87 = -0.139 
Step 2:-0.139 x 100 = -13.9% 
Conclusion: Business declined by 13.9% since last month. 
 

Example 2: 
% Change July to August 
Step 1: ($599.87 - $370.20)/ $370.20 = 0.62 
Step 2: 0.62 x 100 = 62% 
Conclusion: Business grew by 62% since last month. 
YoY growth: growth rate of current year compared to the previous year (you can calculate year over 
ȅŜŀǊ ƎǊƻǿǘƘ ŦƻǊ ŀ ǉǳŀǊǘŜǊΣ ŀ ƳƻƴǘƘΣ ŀ ǿŜŜƪ ƻǊ ŜǾŜƴ ŀ ŘŀȅΦ Lƴ ǘƘƛǎ ŜȄŀƳǇƭŜ ǿŜΩƭƭ ǳǎŜ ƳƻƴǘƘǎύ 
 
YoY equation: (Year2-Year1)/Year1 
 

 
 
Example 1: 
Change from July 2012 to July 2013. 
Step 1: ($370.20 - $150.87)/$150.87 =1.453 
Step2: 1.453 x 100 = 145.3% 
Conclusion: Business grew by 145.3% for July 2013 compared to July 2012. 
 

Questions to Ask 
Remember to ask yourself these questions when you are analyzing your earnings and campaigns so you 
can better understand your business and improve conversion and growth. 
1. Did your sales grow or fall since last month? 
2. Did your sales grow at the same rate as they did last month? 
3. Did your sales grow or fall since last year? 
4. Did your sales grow at the same rate as last year? 
5. What did you do differently this month or year to cause this change? 
6. What are your main traffic sources? 
7. Did your traffic sources change from last month or year? Why? 
8. How does seasonality and how do holidays affect your referrals? 

http://howto.commetrics.com/database/numbers-explained/our-stats-defined/


On Zazzle 
As a designer, your primary goal is creating great designs on the myriad of products that Zazzle sells. And 
while Zazzle does everything it can to help surface your designs, the thought that you put into naming 
your designs can make an immense difference between selling a few to selling thousands. 

Keyword Research 
Understanding how and what people search for should be done both before and after the creation of 
your designs. To understand whether people are more interested in vintage-looking cats on t-shirts or 
crazy-looking cats on t-shirts, consideration should be given between what you want to design and what 
people actually want to buy. So consider upfront what will garner customer interest via the tools and 
tactics we recommend below. 

Tools 
There are a number of free available tools on the web to help with keyword research; Zazzle has found 
the ones below are of the most helpful to designers. 
 

Google Keyword Planner 
Google Keyword Planner can give you ideas on other keywords to use. It also tells you which keywords 
people search for the most, and which keywords are in high demand. 
 
Step 1: 
Sign in to your Google aŎŎƻǳƴǘΦ LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ƻƴŜ ς go to www.google.com and create one. 
 

 
 
Step 2: 
/ƭƛŎƪ ƻƴ ά{ƪƛǇ ǘƘŜ ƎǳƛŘŜŘ ǎŜǘǳǇέΦ  
¢ƘŜƴ ŜƴǘŜǊ ǘƘŜ ǊŜǉǳƛǊŜŘ ƛƴŦƻǊƳŀǘƛƻƴ ǊŜƎŀǊŘƛƴƎ ȅƻǳǊ ƭƻŎŀǘƛƻƴ ŀƴŘ Ƙƛǘ ά{ŀǾŜ ŀƴŘ ŎƻƴǘƛƴǳŜέΦ 

http://adwords.google.com/KeywordPlanner
http://www.google.com/


 
 
Step 3: 
/ƭƛŎƪ ƻƴ ά¢ŀƪŜ ƳŜ ǘƻ Ƴȅ ŀŎŎƻǳƴǘέ ōǳǘǘƻƴΦ 
 

 
 
Step 4: 
Dƻ ǘƻ ǘƘŜ ǘŀō ά¢ƻƻƭǎέ ŀƴŘ ǎŜƭŜŎǘ άYŜȅǿƻǊŘ ǇƭŀƴƴŜǊέΦ  
 

 
 
Step 5: 
¸ƻǳΩƭƭ ōŜ ǇǊŜǎŜƴǘŜŘ ǿƛǘƘ п ƻǇǘƛƻƴǎΦ 
 

a. Select the 1st one ς ά{ŜŀǊŎƘ ŦƻǊ ƴŜǿ ƪŜȅǿƻǊŘ ŀƴŘ ŀŘ ƎǊƻǳǇ ƛŘŜŀǎέ 
b. Then make sure you change the target ŎƻǳƴǘǊȅόƛŜǎύ ŀƴŘ ƭŀƴƎǳŀƎŜ ǳƴŘŜǊ ǎŜŎǘƛƻƴ ά¢ŀǊƎŜǘƛƴƎέ 



c. ¸ƻǳ ƳƛƎƘǘ ŀƭǎƻ ǿŀƴǘ ǘƻ ŎƘŀƴƎŜ ǘƘŜ άYŜȅǿƻǊŘ hǇǘƛƻƴǎέ ŦǊƻƳ άōǊƻŀŘƭȅ ǊŜƭŀǘŜŘέ ǘƻ άŎƭƻǎŜƭȅ 
ǊŜƭŀǘŜŘέ 

d. /ƻƳǇƭŜǘŜ ŀǘ ƭŜŀǎǘ ƻƴŜ ƻŦ ǘƘŜ ǘƘǊŜŜ ŦƛŜƭŘǎ ǳƴŘŜǊ ά9ƴǘŜǊ ƻƴŜ ƻǊ ƳƻǊŜ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎέΦ ¢ƘŜ ƳƻǊŜ 
you complete, the more targeted your search results will be. 

e. Iƛǘ άDŜǘ ƛŘŜŀǎέ 
 

 
 
 

Step 6: 
Evaluate results and choose keywords. Generally you want keywords that have high monthly searches 
and low competition. Make sure to only use keywords that relate to your content. 
 

 



 
 
IŜǊŜΩǎ ǿƘŀǘ ŜŀŎƘ ƻŦ ǘƘŜ ǘŜǊƳǎ ƛƴ ǘƘƛǎ ŀǊŜŀ ƳŜŀƴΥ 
 
Search Terms: These are the exact keywords that you entered in step 5d. 
Keyword (by relevance): ¢Ƙƛǎ ƛǎ ǘƘŜ ƭƛǎǘ ƻŦ ƪŜȅǿƻǊŘǎ ǘƘŀǘ DƻƻƎƭŜ ŎƻƴǎƛŘŜǊǎ Ƴƻǎǘ ǊŜƭŜǾŀƴǘ ǘƻ ǘƘŜ ά{ŜŀǊŎƘ 
¢ŜǊƳέ ƪŜȅǿƻǊŘΦ 
Avg. monthly searches: Keep in mind that this is a rough estimate and not a completely accurate 
ƛƴŘƛŎŀǘƻǊ ƻŦ ǎŜŀǊŎƘ ǾƻƭǳƳŜΦ !ƭǎƻΣ ŎŜǊǘŀƛƴ ǎŜŀǎƻƴŀƭ ƪŜȅǿƻǊŘǎ όƭƛƪŜ άIŀƭƭƻǿŜŜƴ ŎƻǎǘǳƳŜǎέύ Ƴŀȅ ƎŜǘ рлΣллл 
searches in October and 100 in May. So the average monthly searches can be somewhat misleading in 
some cases. 
Competition: This reflects the number of advertisers bidding on that keyword. 
Suggested bid: !ƴƻǘƘŜǊ ƎƻƻŘ ŘŜǘŜǊƳƛƴŀƴǘ ƻŦ ŀ ƪŜȅǿƻǊŘΩǎ ƳƻƴŜǘƛȊŀǘƛƻƴ ǇƻǘŜƴǘƛŀƭΦ ¢ƘŜ ƘƛƎƘŜǊ ǘƘŜ 
suggested bid, the more lucrative the traffic. 
 

tƭŀȅ ŀǊƻǳƴŘ ƳƻǊŜ ǿƛǘƘ ǘƘŜ ǘƻƻƭ ǘƻ ǘǊȅ ƻǳǘ ƻǘƘŜǊ ƪŜȅǿƻǊŘǎΦ {ƻƳŜǘƛƳŜǎ DƻƻƎƭŜ ŘƻŜǎƴΩǘ ǎƘƻǿ ŀƭƭ ǘƘŜ 
ƪŜȅǿƻǊŘǎΣ ǇŀǊǘƛŎǳƭŀǊƭȅ ƛŦ ȅƻǳ ŘƻƴΩǘ ǳǎŜ ƛǘ ǾŜǊȅ ƻŦǘŜƴΦ {ƻ ǘŀƪƛƴƎ ǎƻƳŜ ǘƛƳŜ ǘƻ ŜȄǇƭƻǊŜ ŘƛŦŦŜǊŜƴǘ ƪŜȅǿƻǊŘ 
combinations pays off. 
 

Google Trends 
Unlike the Keyword Planner tool, Google Trends is a more trending focused research tool to give you an 
upcoming advantage of what is becoming popular with consumers. It also provides the ability to 
determine when you should begin creating new designs for upcoming holidays such as Halloween: 
would you know whether to have designs ready by September 1st or by October 1st? 

http://www.google.com/trends/


 

Step 1 

Enter in your keywords and mouse over the graph to see when your keyword terms become popular. 
Note that the interest level numbers are relative to what you are comparing to; it is not an indication of 
how many people search for those terms. 

 



Step 2 

Determine if the geographic interest matches your target design demographics. 
 

 

Step 3 

Use the queries to see what other designs you can create around your topical focus 
 

 

UberSuggest 

There are plenty of keyword tools on the web to try. Ubersuggest is one that is very easy to use.  
 

Simply add a term, then choose a language and a source (Übersuggest can get suggestions either from 
regular Web search or from categories like Shopping). Click Suggest. 
 

http://ubersuggest.org/


 
 

The tool will generate a set of related keywords. 
 

 
 
Click on each word to get further suggestions based on that term. 
 

 
 

½ŀȊȊƭŜΩǎ !ǳǘƻ{ǳƎƎŜǎǘ 

Similar to the usefulness of UberSuggest, consider what terms come up when you search within Zazzle. 
¢ƘŜ ǿƻǊŘǎ ǘƘŀǘ ŀǇǇŜŀǊ Ǿƛŀ ½ŀȊȊƭŜΩǎ ǎŜŀǊŎƘ ŀǊŜ ǿƘŀǘ ŎƻƴǎǳƳŜǊǎ ŀǊŜ ƭƻƻƪƛƴƎ ǘƻ ōǳȅΦ DƻƻƎƭŜΣ ƻǊ ŜǾŜƴ .ƛƴƎΩǎ 
The AutoSuggest that Google and Bing provide is more of an informational search and is not targeted at 
the consumer.  



 
 

Tactics 
Below are some recommended ideas for how to be tactical with your design naming. Remember, great 
designs are only half of what it takes to make a successful sale on Zazzle. Good naming conventions will 
help surface your designs to the right customers -- so spend some time considering what search terms 
people are using to look for products.  

 

Competitor Research 

Search for your keywords on different search engines like Google, Bing and Yahoo to see which websites 
come up. Check for big brands to see if they're in the top recommended sites. If they are it might be 
tough to compete with them using the particular keyword you searched for. Also check for 
advertisements on the top or right-hand side ς they usually show a highly profitable keyword. Last but 
not least make sure this keyword pulls up products and services that are similar to your product or 
service, so you know you are targeting the correct audience. 

http://www.google.com/
http://www.bing.com/
http://www.yahoo.com/


 

 
 

Use Long-Tail Words 

Use longer ƪŜȅǿƻǊŘǎ ƭƛƪŜ άōƭŀŎƪ ŀƴŘ ǿƘƛǘŜ ǾƛƴǘŀƎŜ ǿŜŘŘƛƴƎ ƛƴǾƛǘŀǘƛƻƴǎέ ƻǊ άǎǉǳŀǊŜǎ ŀƴŘ ŎƛǊŎƭŜǎ ǿŜŘŘƛƴƎ 
ƛƴǾƛǘŀǘƛƻƴǎέ ƻǊ άǿŜŘŘƛƴƎ ƛƴǾƛǘŀǘƛƻƴǎ ƛƴ нп ƘƻǳǊǎέΦ 9ǾŜƴ ǘƘƻǳƎƘ ǘƘŜǎŜ ǘŜǊƳǎ ŀǊŜ ƭŜǎǎ ǎŜŀǊŎƘŜŘ ŦƻǊ ƻƴ ŀƴȅ 
given day, they tend to have a higher conversion rate. Just remember do not use keywords that do not 
match your product or service. 
 

Use Keyword Phrases in your Topics and Content 

If you publish content on your site, come up with creative ways to relate your product to popular topics. 
For example, is someone famous getting married? Write about the invitations they used and the 
differences and similarities in design between their invitations and yours. Use the keywords that relate 
to these famous people as well as your own keywords. 
 
Now you know how to find the keywords that are right for you. 

SEO 
Now that we've covered the basics of keyword research, let's review how to use keywords to improve 
SEOΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ŦƻǊ ŎǳǎǘƻƳŜǊǎ ǘƻ ōŜ ŀōƭŜ ǘƻ ŦƛƴŘ your products when searching on Zazzle. By using 
relevant terms, you can improve your chances of showing up higher in the Zazzle search results. 
 

1 ς Tips for Choosing a Title 

¶ Avoid special characters. 

¶ State what the product design is in simple, searchable terms. 

¶ Add in general descriptors such as color, pattern and size. 

¶ Spell check for typos or misspellings. 

¶ Place the main descriptors towards the front of the product design title based on how a user 

would search to find your product design. 

http://en.wikipedia.org/wiki/Search_engine_optimization
http://www.zazzle.com/
http://www.zazzle.com/


Example: 

 

Okay title: 

BBQ Baby Shower Invitation 

Great title: 

Vintage Chalkboard Baby Boy Shower BBQ Invitation 

2 ς Tips for Writing a Description 

¶ Provide design details such as: -Features and benefits- Dimensions, fabrication and materials. 

¶ Use at least 150 words. 

¶ Spell check and carefully proofread for typos or misspellings. 

¶ Include keywords, but write for your customers, not a search engine. (We do that for you.) 

¶ Consider other closely reƭŀǘŜŘ ǘŜǊƳǎ ǘƻ ȅƻǳǊ ǇǊƻŘǳŎǘ ŘŜǎƛƎƴ ǘƘŀǘ ŘƛŘƴΩǘ ƳŀƪŜ ƛǘ ƛƴ ǘƘŜ ǇǊƻŘǳŎǘ 

ŘŜǎƛƎƴ ǘƛǘƭŜ ŀƴŘ ǳǎŜ ǘƘƻǎŜ ŀǇǇǊƻǇǊƛŀǘŜƭȅ όŘƻƴΩǘ ƪŜȅǿƻǊŘ ǎǘǳŦŦύ ǿƛǘƘƛƴ ȅƻǳǊ ŘŜǎŎǊƛǇǘƛƻƴΦ 

¶ Start with a strong/enticing opening description of your design to make customers want to read 

what you have available. 

¶ Make it easy to read by formatting your description into multiple short paragraphs. 

¶ Tell a story! Ask the follow questions and then answer it in the description: 

o What inspired your design? 

o Why does this design work so well on this specific product? 

o Has your design won awards elsewhere? 

o What occasions might this design be great for? 



o Can there be custom changes if they contact you? 

Example:  

 

Okay description:  

.ƭŀŎƪ ŀƴŘ ǿƘƛǘŜ уΦр Ȅ мм ƳŀǘǘŜ Ŏŀǘ ǇǊƛƴǘ ǘƘŀǘΩǎ ƎǊŜŀǘ ŦƻǊ ŘŜŎƻǊŀǘƛƴƎ ŀƴȅ room in the house. 

Great description:  

!ǊŜ Ŏŀǘǎ ǘƘŜ ŀƴƛƳŀƭ ǘƘŀǘ ȅƻǳ Ƨǳǎǘ ŎŀƴΩǘ ƎŜǘ ŜƴƻǳƎƘ ƻŦΚ LŦ ǎƻΣ ǘƘŜƴ ǘƘƛǎ уΦр Ȅ мм ƳŀǘǘŜ ǇŀƛƴǘŜŘ ōƭŀŎƪ ŀƴŘ 
white cat poster print will not only brighten up your home, but also brighten up your mood. 

This watercolor print was inspired when I was standing in my house, looking out the window at the 
ƴŜƛƎƘōƻǊΩǎ ǘǳȄŜŘƻ Ŏŀǘ ǎƛǘǘƛƴƎ ƛƴ ǘƘŜ ǿƛƴŘƻǿ ǎƛƭƭΦ {ƘŜ ƭƻƻƪŜŘ ǎƻ ǇŜŀŎŜŦǳƭ ŀƴŘ ǘǊŀƴǉǳƛƭΣ ŀƴŘ ȅŜǘ ǘƘƻǎŜ ōƭŀŎƪ 
ŜȅŜǎ ƭƻƻƪŜŘ ƭƛƪŜ ǘƘŜȅ ǿŜǊŜ ŎŀǊǊȅƛƴƎ ǘƘŜ ǿƻǊƭŘΩǎ ŘŜŜǇŜǎǘ ǎŜŎǊŜǘǎΦ Lǘ Ƴŀƪes a great conversational piece 
and is a great gift for any occasion. 

I do offer customization, so please message me with any questions or request. 

3 ς Tips for Tagging 

¶ Be as specific as possible, avoid vague one word descriptors. 

¶ Ask yourself if you were to generically look for your product design, what would be the most 
common search terms? 

Example: 

https://zazzleblog.files.wordpress.com/2014/07/cat.png


 

Okay tags: 

Yellow, white, blue, tags, travel 

Great tags: 

Sunshine monogrammed awning stripe, yellow and white striped monogram, yellow white and 
blue, monogram, striped 

4 ς Other Tips  

¶ Audit your least successful designs against your most successful and determine what changes 
you need to make. 

¶ Add videos, customer photos, or awards received for your designs to help sell your product. 

¶ Get reviews on your product designs to help convince the customer the quality is amazing. 

Title Tags 
Consider this as one of the most important consumer-facing optimizations possible. The main descriptor 
of the image on our marketplace pages that you create will be the first thing users see on Google (even 
before they see your design). 

 
¶ Focus your naming only on the design portion. There is no need to include the name of the 

product as Zazzle will do that for you. 

¶ If you do need to be very descriptive with your design, be aware that there is a limit of 50 

characters. 

¶ !ǾƻƛŘ ǳǎƛƴƎ άŎǳǎǘƻƳέ ƻǊ ά/¸hέ ƻǊ άǇŜǊǎƻƴŀƭƛȊŜŘΦέ  

Product Tags 
Tagging your designs helps to break apart what the design is about in simple and concise phrases. 



 
¶ Use only design tag descriptions as Zazzle will fill in the name of the product 

¶ Consider tags that explain what kind of gift it would be good for  

Meta Descriptions 
aŜǘŀ ŘŜǎŎǊƛǇǘƛƻƴǎ ŀǊŜ ǳǎŜŘ ǘƻ ŘŜǎŎǊƛōŜ ǇŀƎŜǎ ŦǊƻƳ DƻƻƎƭŜΩǎ ǎŜŀǊŎƘ ǊŜǎǳƭǘǎΦ ¢ƘŜȅ Ǉƭŀȅ ƴƻ ǇŀǊǘ ƛƴ ŀƴȅ 
ranking system beyond being a descriptor to Google for your designed product. 

 
¶ Write a description that talks about both the design and the product. 

¶ There is a visual limit of about 150 characters, but we recommend using up to the maximum of 
300 characters to cover the full descriptive value of your designed product. 

¶ Use your description as an enticement so that the searcher wants to click on your result instead 
of on another within the search page. 

 
o Okay description: Made in 24 hours. Personalized Frozen Birthday Invitations created by 

Disney. This invitation design is available on many paper types and is completely custom 
printed. 

 
o Great description: Custom Frozen invitation with Anna and Elsa designed by Disney and 

available within 24 hours. Personalize it now! This birthday invitation is available on 
Ƴŀƴȅ ǇŀǇŜǊ ǘȅǇŜǎ ŀƴŘ ƛǎ ŎƻƳǇƭŜǘŜƭȅ ŎǳǎǘƻƳ ǇǊƛƴǘŜŘ ŦƻǊ ȅƻǳǊ ƭƛǘǘƭŜ ǇǊƛƴŎŜǎǎΩǎ ǳǇŎƻƳƛƴƎ 
birthday party with other children. 

 

Design Descriptions 
Describing what inspired you to create the design helps the consumer understand your intent and sell 
the customer on why they should buy your design over others on Zazzle. Consider the following tips: 



 
¶ Use the same terms to describe your design as you would use in your product tags 

Off Zazzle 
LǘΩǎ ƻƴŜ ǘƘƛƴƎ ǘƻ ŜƴƎŀƎŜ ǘƘŜ ½ŀȊȊƭŜ community, but there is also the rest of the Internet to reach out to in 
order to further your designs. Any area where you can promote yourself, your designs, and your store 
will only help to increase your sales through Zazzle. Here are some quick ideas for you to become the 
professional and branded designer you desire: 

Social Media 
Consumers spend a lot of time on social networks, so any chance to get in front of them is a chance to 
show your projects. Creating a following can be enriching, informational, and inspiring to your next 
design. 

Facebook 
 
1 ς Create a Facebook Page 
ω ¢ƻ ŎǊŜŀǘŜ ȅƻǳǊ CŀŎŜōƻƻƪ tŀƎŜΣ ȅƻǳ Ƴǳǎǘ ŦƛǊǎǘ ƭƻƎ ƛƴ ǘƻ ȅƻǳǊ ǇŜǊǎƻƴŀƭ Facebook ŀŎŎƻǳƴǘΦ όLŦ ȅƻǳ ŘƻƴΩǘ 
have an account, you can sign up here.) 
ω Dƻ ǘƻ https://www.facebook.com/pages/create/ ǘƻ ōŜƎƛƴ ŎǊŜŀǘƛƴƎ ȅƻǳǊ ǇŀƎŜΦ /ƘƻƻǎŜ ǘƘŜ ά.ǊŀƴŘ ƻǊ 
tǊƻŘǳŎǘέ ōƻȄΣ ǘƘŜƴ ŎƘƻƻǎŜ ȅƻǳǊ ǇǊƻŘǳŎǘ ǘȅǇŜΦ ²ǊƛǘŜ ƛƴ ȅƻǳǊ ǇǊƻŘǳŎǘ ƴŀƳŜ ŀƴŘ ŀƎǊŜŜ ǘƻ ǘƘŜ Facebook 
Pages Terms. 
ω Cƛƭƭ ƻǳǘ ȅƻǳǊ !ōƻǳǘΣ tǊƻŦƛƭŜ tƘƻǘo and Favorites sections. Make sure to choose a search phrase 
(keyword) for your page relating to your product niche. Refer to this thread for ideas and ways on how 
to choose your keȅǿƻǊŘ ǇƘǊŀǎŜǎΦ Lƴ ǘƘŜ άŀŘŘ ǿŜōǎƛǘŜέ ǎŜŎǘƛƻƴΣ ǊŜƳŜƳōŜǊ ǘƻ ŀŘŘ ŀ ƭƛƴƪ ǘƻ ȅƻǳǊ 
corresponding Zazzle store and include your associate (or referral) ID. 
 

http://www.facebook.com/
http://www.facebook.com/
https://www.facebook.com/pages/create/
http://www.facebook.com/page_guidelines.php
http://www.facebook.com/page_guidelines.php
http://forum.zazzle.com/promote/facebook_promotional_tool


 
 
2 ς Invite Friends & Family to Share Your Page 
ω hƴŎŜ ȅƻǳΩǾŜ ŎǊŜŀǘŜŘ ȅƻǳǊ Facebook Page you can invite your friends and family to come like your 
page through Facebook, email and by sharing your page on your own personal timeline. 
 

 
 
3 ς Like & Tag Relevant Facebook Pages 
ω CƛƴŘ ǇŀƎŜǎ ŀƴŘ ƛƴǘŜǊŜǎǘǎ ǘƘŀǘ ǊŜƭŀǘŜ ǘƻ ȅƻǳǊ ǇǊƻŘǳŎǘ ōȅ ǳǎƛƴƎ ǘƘŜ Facebook search function (the search 

ōŀǊ ƻƴ ǘƻǇ ƻŦ ǘƘŜ ǇŀƎŜύΦ CƻǊ ŜȄŀƳǇƭŜΣ ƛŦ ȅƻǳ ǎŜƭƭ /ƘǊƛǎǘƳŀǎ /ŀǊŘǎΣ ȅƻǳ Ŏŀƴ ƭƛƪŜ ǘƘŜ ά/ƘǊƛǎǘƳŀǎ LƴǘŜǊŜǎǘέ 

ǇŀƎŜΦ LŦ ȅƻǳ ǎŜƭƭ ǿŜŘŘƛƴƎ ƛƴǾƛǘŀǘƛƻƴǎΣ ȅƻǳ Ŏŀƴ ƭƛƪŜ ǘƘŜ ά²ŜŘŘƛƴƎ LƴǾƛǘŀǘƛƻƴǎ LŘŜŀǎέ ǇŀƎŜΦ LǘΩǎ ŀƭǎƻ ƎƻƻŘ ǘƻ 

ƭƛƪŜ ǇǊƻƳƻǘƛƻƴŀƭ ǇŀƎŜǎ ǎǳŎƘ ŀǎ ǘƘŜ άtǊƻƳƻǘŜ ¸ƻǳǊ tŀƎŜ IŜǊŜέ ǇŀƎŜΦ 

ω hƴŎŜ ȅƻǳ ƭƛƪŜ ǘƘŜǎŜ ǇŀƎŜǎΣ ǎǘŀǊǘ ƛƴǘŜǊŀŎǘƛƴƎ ǿƛǘƘ ǘƘŜƳ ōȅ ƛƴǘroducing yourself with a comment, post or 

ƭƛƴƪΦ LǘΩǎ ŀƭǎƻ ōŜƴŜŦƛŎƛŀƭ ǘƻ ǘŀƎ ǘƘŜǎŜ ǇŀƎŜǎ ƛƴ ȅƻǳǊ ƻǿƴ Ǉƻǎǘǎ ōȅ ǳǎƛƴƎ ǘƘŜ άϪέ ǎȅƳōƻƭ ōŜŎŀǳǎŜ ǘƘŀǘ ƎƛǾŜǎ 

you more visibility on these pages. 

 

 
 

http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/



























































