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Introduction

What Is Affiliate Marketing?

Affiliate marketing is performance-based marketing that allows you to earn
commissions by sending traffic to a website. When a customer clicks on
your referral link (or banner) and makes a purchase, the website can track
that sale back to you so you earn a commission.

Zazzle Associate Programme

With Zazzle you can earn 15% per sale plus up to a 17% volume bonus.
You can link to any page on Zazzle and receive 15% per sale when
someone makes a purchase from your link. Referral links are a great
way to monetise the links that you share in social media blasts, on your
website, as well as in emails and newsletters.

Programme Overview

Length of Referral Cookie* 45 Days

Minimum Referral Payment 15%

Volume Bonus Starts at just £65 up to 17%

Minimum Payout £50

Payment Methods Paypal

Refund Rate Less than 1%

Products for any Niche Yes

Countless Brands to Promote Yes (See Brands at end of
handbook)

Promotional Tools & Banners Free

* A cookie is piece of data that a web browser uses to communicate with a
website (through a server) about a user’s activity.
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http://www.zazzle.co.uk/
http://www.zazzle.co.uk/sell/affiliates/volumebonus
http://www.zazzle.co.uk/
http://www.zazzle.co.uk/my/associate/associate

Creating Referral Links

Creating a Zazzle referral link is easy. See the notes below for guidance.

1 — Associate ID

Your referral (or associate) ID will contain 18 digits starting with
238XXXXXXXXXXXXXXX. When you are logged in to your account
your referral ID can be found here:
http://www.zazzle.co.uk/my/associate/associate

2 — RF Parameter

When adding your referral ID to a Zazzle link, you need to add “?rf=" before
adding the ID to make “?rf=238xxxXxxxxxxxxxxxxxx”. The only exception to
this rule is if the URL already contains a “?”, then add “&rf=" instead.

For example, if your link leads to a category of products, you’ll already see a
“?” in the link. Simply add “&rf” to the end of this link so it will look like this:

http://www.zazzle.co.uk/StoreName/gifts?cg=StoreCategoryld&rf=238XXXXXXXXXXXXX
XXXX

NidhiArt Store example for the animal category where the associate ID is
238456789012345678

http://lwww.zazzle.co.uk/nidhiart/gifts?cg=196680949759266871&rf=2384567890
12345678

2 — Store, Product and Search Page Links

e Store Link

A store link is created by adding your store name and referral ID to a Zazzle
home page URL.

http://lwww.zazzle.co.uk/AnyStoreName?rf=238 XXX XXX XXX XXX XXX

In the link above, AnyStoreName is the name of the store you would like to
promote and 238XXXXXXXXXXXXXXX IS your associate ID.

Example:
If you’re promoting Lilyasspace and your associate ID is
238456789012345678, then your link would be:

http://www.zazzle.co.uk/Lilyasspace?rf=238456789012345678
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http://www.zazzle.co.uk/my/associate/associate
http://www.zazzle.co.uk/nidhiart/gifts?cg=196680949759266871&rf=238456789012345678
http://www.zazzle.co.uk/nidhiart/gifts?cg=196680949759266871&rf=238456789012345678
http://www.zazzle.co.uk/Lilyasspace?rf=238456789012345678

* Product Link
Create a product link by adding your referral ID to a Zazzle product URL.

http://lwww.zazzle.co.uk/product_description-PID?rf=238XXXXXXXXXXXXXXX

In the link above, “product_description-PID” is the credentials of the product you
would like to promote (PID is the number found at the bottom of product page or
in the URL), and “238XXXXXXXXXXXXXXX" iS your associate ID.

Example:

If you’re promoting a product with the description “yes_t shirt”, the PID
“235850562850832622”, and if your associate ID is “238456789012345678”,
your link would be:

http://lwww.zazzle.co.uk/yes_t_shirt 235850562850832622?rf=238456789012345678

» Search Page Link
A search page link is created by adding your referral ID to a Zazzle search page
URL.

http://lwww.zazzle.co.uk/SearchPageUrl?rf=238 XXX XXX XXXXXXXXX

In the link above the “SearchPageUrl” is the Zazzle search page you’'d like to
promote, and “238XXXXXXXXXXXXXXX” iS your associate ID.

Example:
If you're promoting the “wedding+invitations” search page and your associate 1D
is 238456789012345678, then your link would be:

http://lwww.zazzle.co.uk/wedding+invitations?rf=238456789012345678

Find more examples of store, product and search page links here.
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http://www.zazzle.co.uk/yes_t_shirt%20235850562850832622?rf=238456789012345678
http://www.zazzle.co.uk/wedding+invitations?rf=238456789012345678
http://blog.zazzle.com/2014/03/24/make-money-with-referrals/

How to Track Referrals

Tracking and analysing your referrals can help you to improve sales — you
can find out which promotional campaigns work best for your store and focus
on them. Let’s start by taking a look at where you can find all the

necessary information.

Link over & Referral Report Summary

Report Name

Explanation

Useful Metrics

URL

Linkover History

Amount of times
your link or links
were clicked on

any given day

- Growth of referrals
by date

- Click trend by week
- Click trend by month

https://www.
zazzle.co.uk/
my/associate/
linkoverhistory

Referral Total Summary -Total number of https://www.
of pending, referrals in the last zazzle.co.uk/
cleared and 30 days my/earnings/
total referrals referraltotals

Referral by Summary of - Type and quantity of | https://www.

Product products sold products which you zazzle.co.uk/

from which you

received a referral by

my/earnings/

received a month, quarter, year referralproducts
referral or by any custom
date range
Referral History Summary of CSV history file https://www.
pending, (need to download) zazzle.co.uk/
cleared, my/earnings/

cancelled and
total referrals

referralhistory

CSV & Tracking Codes
Downloading your CSV file is really useful for analysing your numbers.

You will need Excel on your computer. If you have Microsoft Office, then
Excel should be already installed.

Once you download the CSV (it will be in the Downloads folder titled
referralHistory.csv), double click on the file and it will open in Excel.

If you don’t have Excel on your computer, you can use the Spreadsheet
application on Google Drive. Here you would have to copy and paste all the
data from you CSV into your Google Drive Spreadsheet. Turn to the next
page to see what your CSV file should look like when you open it up.
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https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
https://www./
http://en.wikipedia.org/wiki/Google_Drive

A B C D E F G H I J K L

Date Product ID Product Title Order temID  Source My Product? Subtotal Referral Rate  Referral Amount Converted Referral Status |!|a|:king Code
12/8/14 8:34 175-29188340-5 50th Birthday Card 169-19587517-589 No £20.95 15 £3.14 GBP £3.14 cleared  FB12345
12/8/14 7:57 149-93297672-5 Monogram Tote Bag 169-43130776-732 No £8.97 15 £1.35GBP £1.35 cleared TM12356
12/8/14 6:10 168-46544107-4 Grey Chevron Cushion  169-92444292-435 No £26.52 15 £3.98 GBP £3.98 cleared  PIN1230305
12/8/14 1:23 175-06864853-8 Love In Bloom Wedding 169-50126164-226 No £9.47 15 £1.42 GBP £1.42 cleared TW123456
12/8/14 1:23 175-06864853-8 Love In Bloom Wedding 169-34999157-208 No £9.47 15 £1.42 GBP £142 cleared  x190374784
12/8/14 1:23 175-06864853-8 Love In Bloom Wedding 169-07933012-257 No £9.47 15 £1.42 GBP £142 cleared  093n15325

We can see here that the Tracking Code is in column L, and if you have added
tracking codes to your links, column L will contain those codes. Tracking codes
help you to identify which links your referrals are coming from. This is where you'll
be able to tell which social media sites, websites and blogs are working best for
you. Below is how you create a tracking code for your link.

Tracking Code

You can add a tracking code to your link by adding a “tc” parameter followed by
the code you choose for tracking.

Example Product Link:

Referral Product Link if your tracking code is FB12345678
http://lwww.zazzle.co.uk/product_description-
PID?rf=238 X XXXXXXXXXXXXXX&tc=FB12345678

Example Search Page Link:

Referral Product Link if your tracking code is PIN12345
http://lwww.zazzle.co.uk/SearchPageUrl?rf=238 X X X X XX XXX XXX XXX &tc=PIN12345
Example Store Link:

Referral Product Link if your tracking code is TM8675309
http://www.zazzle.co.uk/YourStoreName?rf=238 X X X X X X XXX XX XXX X&tc=TM8675309
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You can also create your store link by going to:
http://www.zazzle.co.uk/my/associate/storelink

Enter the store name and any tracking code like myfacebook, myblog,
mywebsite, etc. (use your actual page names here, so if your Facebook
page is Great Invitations, use “great invitations”) and click “Build Link”.

After you click “Build Link” the link with the tracking code with be created.

Build Store Link
Use store links to feature your favorite artists on your website. Enter the name of the store that you want to link
to in the text box provided below.

Store name:

lilyasspace

Tracking Code (optional):
myfacebook

Add a custom Tracking Code so you can track where the link was clicked from. Tracking Codes can be up to
100 alphanumeric characters (and _ ) in length (ex: MyBlog)

Note: A store name may be different from their store title. The store name is the link that appears with their
products and in searching/browsing results. Copy that text, enter into the box provided above, and then click the
“Build Link" button.

As you can see, the addition to the code is “&tc=myfacebook”. As long
as you always enter a tracking code, it will show up in your CSV file.

Store Link
Copy the HTML

unique associate identifier is already embedded in the code.

.uk/lilyasspace? _
myfatebodk >LilyasSpace</a>

Congratulations, you're done!

purchase in that visit!

Copy everything from the text box below, and put it in the appropriate place in the HTML for your website. Your

When visitors to your website use this new home page link, you will earn a referral fee on anything they
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Sort & Filter Functions in Excel

Sort & filter functions can help you to analyse your data and answer many
guestions. The sort function can help you arrange your data in various
ways like lowest to highest amount, alphabetical order, by colour, by font
or by icons.

Sort Function

Here is an example of how to sort your “Referral Amount” column from
highest to lowest. Highlight all the columns in your spreadsheet, and then
go to:

Home -> Sort & Filter -> Custom Sort -> Column sort by = Referral Amount-> Sort
on =Values -> Order = Z-A >0OK

Sort | ? & |
’ "}‘glgdd Level ” X Delete Level ” 123 Copy Level ” E\ E\ My data has headers
Column /l'_\ Sort On Order
Sortby & Referral Amount ‘\c‘alues lz“ |2 to A Iz”
— "

This will rearrange your referral amounts from highest to lowest (since you
chose Z-A). This is useful if you'd like to see where the highest referrals are
coming from.

In this example, they’re coming from tracking code myfacebook, myblog
and myspace.

| I ) K L

Referral Amount |ConvertedStatus Tracking Code
£9.47 GBP £9.47 cleared |myfacebook
£8.97 GBP £8.97 cleared |myblog

£9.01 GBP £9.01 cleared |myspace
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http://office.microsoft.com/en-gb/excel-help/sort-data-in-a-range-or-table-HP010073947.aspx

Filter Function

The filter function is a quick and easy way to view and work with a subset
of data. It can help you see all the referrals that came from a certain
tracking code.

Here is an example of how to see all your referrals that came from
“myfacebook”. Highlight all the columns in your spreadsheet, and then go to:

Home ->Sort & Filter ->Filter

Now you will see arrows appear on top of each column. Click on the arrow in
the tracking code column and then click “select all”’. Then click “myfacebook”
and click “Ok”. You should only see “myfacebook” in the tracking code column
One way this is useful is if you want to see how many referrals came from
“myfacebook,” for example.

1 J K 1 J K
Referral Amount |~ [Status |~ |TrackingCode ~| |Referral Amount - |Status | - |[Tracking Code |-
£9.47 GBP cleared myfacebook A || |£9.47 GBP cleared myfacebook
£8.97 GBP cleared myblog I \ £4.73 GBP cleared myfacebook
£9.01 GBP cleared myspace L A [£10.92 GBP cleared myfacebook
£6.97 GBP cleared myspace £4.56 GBP cleared myfacebook
£7.86 GBP cleared myblog L £7.35 GBP cleared myfacebook
o
Growth Functions

It's always good to know how your business is performing. Below are two
important equations that can help you figure out just that.

MoM Growth: growth rate of current month compared to the previous month

MoM Equation: (Month2-Month1)/Month1

R S
Date Total
14-Jun £429.87
14-Jul £370.20
14-Aug £599.87

Example 1:

% Change June to July

Step 1: (E370.20 - £429.87)/ £429.87 =-0.139

Step 2:-0.139 x 100 = -13.9%

Conclusion: Business declined by 13.9% since last month.

Example 2:

% Change July to August

Step 1: (£599.87 - £370.20)/ £370.20 = 0.62

Step 2: 0.62 x 100 = 62%

Conclusion: Business grew by 62% since last month.
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http://office.microsoft.com/en-gb/excel-help/filter-data-in-a-range-or-table-HP010073941.aspx
http://howto.commetrics.com/database/numbers-explained/our-stats-defined/

YoY growth: growth rate of current year compared to the previous year
(you can calculate year over year growth for quarter, month, week or even
day. In this example we’ll use months)

YoY equation: (Year2-Yearl)/Yearl

R S
Date Total

13-Jul £150.87

14-Jul £370.20

Example 1:

Change from July 2013 to July 2014.

Step 1: (£370.20 - £150.87)/£150.87 =1.453

Step 2: 1.453 x 100 = 145.3%

Conclusion: Business grew by 145.3% for July 2014
compared to July 2013.

Questions to Ask

Remember to ask yourself these questions when you are analysing your
earnings and campaigns so you can better understand your business and
improve conversion and growth.

. Did your sales grow or fall since last month?

. Did your sales grow at the same rate as they did last month?

. Did your sales grow or fall since last year?

. Did your sales grow at the same rate as last year?

. What did you do differently this month or year to cause this change?
. What are your main traffic sources?

. Did your traffic sources change from last month or year? Why?

. How does seasonality and how do holidays affect your referrals?

O~NO U, WN PR
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Facebook

1 — Create a Facebook Page

* To create your Facebook Page, you must first log in to your personal
Facebook account. (If you don’t have an account, you can sign up here.)

» Go to https://lwww.facebook.com/pages/create/ to begin creating your
page. Choose the “Brand or Product” box, then choose your product type.
Write in your product name and agree to the Facebook Pages Terms.

* Fill out your About, Profile Photo and Favourites Sections. Make sure to
choose a search phrase (keyword) for your page relating to your product
niche. Refer to this thread for ideas and ways on how to choose your
keyword phrases. In the “add website” section, remember to add a link
to your corresponding Zazzle store and include your referral ID.

= Create a Page Poges ke 1Admm

® k-

Lacal Bushess or Place Company, Organizaton or Instiuton

Atit, Band or Publec Fgure Entertanment

2 — Invite Friends & Family to Share
Your Page
» Once you've created your Facebook Page, you can invite your friends and

family to come like your page through Facebook, email and by sharing your
page on your own personal timeline.

Edit Page - T GETT 2 VR 8 See Insights  Help «

Invite Email Contacts...
Invite Friends...
Promotio| §  Share Page.., n

BoostPostl  promote Page
m 4= HiHeather! We are happy to ha

Boost Post
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http://www.facebook.com/
http://www.facebook.com/
http://www.facebook.com/page_guidelines.php
http://forum.zazzle.com/promote/facebook_promotional_tool
http://www.facebook.com/
http://www.facebook.com/

3 — Like & Tag Relevant Facebook Pages

* Find pages and interests that relate to your product by using the
Facebook search function (the search bar on top of the page). For example,
if you sell Christmas Cards, you can like the “Christmas Interest” page. If
you sell wedding invitations, you can like a wedding blogger’s page. It's

also good to like promotional pages such as the “Promote Your Page

Here” page.

* Once you like these pages, start interacting with them by introducing
yourself with a comment, post or link. It's also beneficial to tag these pages
in your own posts by using the “@” symbol because that gives you more
visibility on these pages.

n'Ro
Media/News/Publishing

Timeline About Photos Likes

Status . Photo/Video i Event, Milestone +

Love the 70s wedding on Rock n’ Roll Bride. You just need some
retro wedding invitations!

®© 9 B Boost Post m
Type "@ RocknRollBride" to link
to the blogger's facebook page

4 — Keep Your Page Updated

* Post on your Facebook 2-4 times a day with different media. Don'’t just
post your products as links — try to post your products as images as well.
You can do this clicking “Add Photo/Video,” then uploading a picture file,
and only after the picture has uploaded posting the link to your product in
the text section.

* Don't just share your own updates, share any relevant news or any
complementary items you stumble upon as well once in a while.
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» Don’t forget to check your Facebook Insights to see which posts and
at what times your posts have been performing best.

Lilyasspace shared a link. u
2seconds ago @

News Funny Shirt!

AM JOB SHIRT from Zazzle.com
www,zazzle,com

24 Hour SRDDIMTG oo T Orgers, 1 AM JOB SHIRT
created by LilyasSpace. This design is available on
many sizes, styles, and colors of shirts.

Like - Comment - Share

Lilyasspace H
26 minutes ago @

-

Yay! I like taking screenshots! >
e S

Like - Comment - Share

&=

[ Lilyasspace
22 minutes ago @
.
Do you

like funny shirts? #funny £hashtag

Like = Comment - Share

Lilyasspace is the best space ever! #funnyshirts #hilarious
#humor

Lilyasspace
23 minutes ago @

5 — Connect with other Social Media

* Have a Pinterest, Twitter, Tumblr or

another Social Media account? Link

them to your Facebook account by placing your Facebook Page Link in the
“about” section or “description” of your other account. Make it easy to find
and connect with you. Some Social Media accounts make this much
easier. For example, if you have a Tumblr page, you can edit your settings
so all of your posts on Tumblr also get shared out to your Facebook and

Twitter accounts.

* It's good to place Facebook “Like” and “Like Us on Facebook” widgets on

any websites you have.

Link a Page to Twitter

Link your Facebook Profile to Twitter

Update your friends and followers at the same time.
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http://www.pinterest.com/
http://www.twitter.com/
http://www.tumblr.com/
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http://www.twitter.com/

Google+

1 — Create your Google+ page

» Choose the product or brand box, and then choose your product category.
* Fill out your name, website name and agree to the Page Terms.

The SEO title is the name of your page followed by Google+, so make your
name count.

+ Add a profile photo, cover photo and write your tagline and introduction.
For SEO, your meta description is the page name, followed by your page
tagline and the first part of your introduction.

Great example of Profile Photo, Cover Photo, Tagline and Introduction by
Photography TK Designs, a Zazzle Designer:

Deigs

* Link your website to Google+ and add any other websites or social media
pages in the “Links” section.

Tags .
Story Links

TaglL
qugraphy fine art america, zazzle, greem@ Website
More detailed description http://www.elizabethandbrent.co
‘m @ and personality
AT ENG | love USINg my artistic skills to design

greeting cards and gift sets that touch people’s lives, reach their
hearts—and maybe even give them a litle giggle

Stay up to date on New Releases and get sneak peaks on
upcoming items frem Fine Art America Zazzle,Greeting Card
peom g Add your other

er———_—GLe. You can also follow my work on
social media and

& Connecting to other social websites here.
media - Facebook.
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http://www.google.com/%2B/policy/pagesterm.html
http://en.wikipedia.org/wiki/Search_engine_optimization
http://en.wikipedia.org/wiki/Search_engine_optimization
http://moz.com/learn/seo/meta-description
http://plus.google.com/116863120794314170883/posts
http://plus.google.com/

2 — People & Communities

* Join relevant communities and add people in those communities to your
circles. When others add you to their circles, don'’t forget to add them back.
For example, if you are making wedding invitations, join a wedding
community. When someone from this community adds you to their circles,
return the favour and add them back.

Wedding Community’ Join this community to post or comment
Al gs!

L EverythingWeddingsAndMore EW.A.M Created by
ot Brideto Bride - 12:16 PM #ineyard I
There beauty and style on the Blog this aftemoon. Like @ The Wedding Inbox Follow
I said, the meanest vendors have put this Derby 4

Vineyard Inspired shoot together and"I'm loving it is
just an understatementt

About this communit
Derby Vineyard Styled Y

% Shoot by In His Image Its all about weddings! - We love Weddings!
Photography

Public 1,675 members

List here all your goods and services for all our brides to
[ httpy//www everythingweddings. see!

Q search community

Mention any special offers, late deals, any tip and
Allposts advice for the special bride

3 — Posts & Engagement

* Post photos, text, links and videos on your page. The SEO title of your
update starts with the name of your profile page, followed by Google+ and
then the beginning of your status update. This means it's always good to
have a description with keywords when you're posting a picture, link or
video. The meta description of your update is the main text of the update.
Also, a link update will create a dofollow link, but a photo update with link in
the text will be a nofollow. Basically, it's good to have a variety of posts
versus always posting in the same media style.

Great example of a text and photo post by Posh & Painterly, a
Zazzle Designer:

% " Posh & Painterly
Shared publicly - Yesterday 2:16 AM

Thank you to Ann from Seaford, UK, who has ordered this ‘Beach Huts'
mousepad.

My Coastal Collection collages are popular at the moment. I grew up
Read more

&. ", Posh & Painterly

Shared publicly - 1:34 PM
Make decisions from the heart and use your head to make it work out.
~Sir Girad

+1 - Add a comment...

+1 4 Add a comment
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http://www.zazzle.co.uk/wedding+collections
http://moz.com/learn/seo/title-tag
http://moz.com/learn/seo/meta-description
http://cmsteachings.com/what-dofollow-link
http://en.wikipedia.org/wiki/Nofollow
http://plus.google.com/%2BPoshandpainterlyCoUk/posts

* Use “@” to tag people or pages on your page or in your comments.

. !
[ +Wedding Photography Design
-
) Lini deo

Attach: &) Photos

» Use hashtags to make your content more search-able.
» Share other pages and people’s content on your page.

Great example of hashtags and sharing other people’s content by
ZazzleProductsl, a Zazzle Designer:

4 — Get Google Authorship (Links your
online content with Google+)

* Register an email from the domain where you contribute content or link
your content to your contributions. Read more here.

oM/ epicenter/2011/06/inside-gocy &
by Steven Levy - in 838,229 Google+ circles - Mg
e e p

Your byline name and Your Google+ info will
photo from G+ will also appear there.
appear next to your

article in search results.

5 — Connect to your Website

Google+ De...
g + &+ rolow | 1

* Install Google+ Badge on your website so people can easily follow your
Google+ page from your website.
* Add Direct Connect code so people can add your Google+ page to their
circles right from Google search.

2azzle

Any Questions? Check Our FAQs For Answers 17



http://en.wikipedia.org/wiki/Hashtag
http://en.wikipedia.org/wiki/Hashtag
http://plus.google.com/authorship
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Pinterest

Pinterest is a picture and video sharing website that you can use to drive
traffic to your store. You can get started with the link below to create your
own Pinterest business account.

http://business.pinterest.com/

1 — Set Up Your Account

The ‘“Install Pin it button”, “Get Follow me” and “Verify your website” are
all options available for Pinterest business accounts. The first two options
help make it easy for people to pin the images, and follow your Pinterest
account directly from your website. The third option, “Verify your website,”
shows pinners that your site is reliable and trustworthy, and gives you
access to data which you can use to analyse the performance of your pins.

Welcome to your business account!

2 — Creating a Board

A pin board is a way for you to organise products, pictures and videos that
you find online by themes and topics. You can create a board by clicking on
the “+” symbol on the right-hand side of your page.

n m Elizabeth Pov... |l

# Upload a pin

§ Add from a website

% Create a board

You can organise your pins in several different ways and see which ones
are more effective. For example, if you have a store for invitations, create a
board for “Summer Wedding Invitations”, a board for “Wedding Invitations”,
and a board for “Weddings”. It's good to create boards that don’t include
your Zazzle products or have a mix of Zazzle products and other people’s
products. Pinterest is about inspiration and sharing, so if you are only
pinning your products, you'’re likely to reach a smaller audience. A
“Weddings” board would be a good board to include your invitations, and
related images or products like wedding dresses and wedding rings.
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Remember to use keywords in your title and board descriptions since they
are taken into consideration for searches on Pinterest.

Whether you have a business or personal account, the more boards with
relevant content the better. We suggest starting with 8-10 boards with a
minimum of 5 pins per board.

Once you have a few followers, you can create a few group boards. Group
boards allow you to invite your followers and friends by email to contribute
their pins to your board. This option gives your board more visibility because
when your contributors pin something to your board, their followers can

see that pin. It's better to use more general categories for your group
boards, so more people are able to participate. It's also important to invite
people that already have related pins. If your board focuses on “Animal
Wedding Invitations,” then you should invite people that have pinned animal
wedding invitations before.

Edit Board §rumal Weddng hvitanena
Wome e e L

Otterpiae ThE g beard & ot piet favivle and seu uvmee atmel
weddeg rvistmes. Bk Sorewd i your o

s e

{1 Facabook -

Following other people’s boards and joining existing group boards is a great
way to increase your followers. You can join existing group boards by asking
the group board creator either by commenting on one of their pins or
reaching out to them through their website.

3 — Creating a Pin

Now that you've created your boards it’s time to pin. The easiest way to pin
products is with the “Pin It Button”, which you can download here for your
browser. When you pin directly from Zazzle, the title of the product and the
product descriptions are populated into the correlating sections of your pin.

Create a Pin

Board
Desonption R_Nl weaenn Cats in Soft Pk nveation 3

After you have created your pin, you can change the URL source to include
your referral ID by editing the source section of your pin.

_g-m R

Vigit zazzie.com @
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Videos Hair & Beauty

Health & Fitness

History

Art Holidays & Events

The more social you are the better. One of the big values of being a part of

the Pinterest community is connecting with your followers, so it's important
to comment, like and repin other people’s pins. A great way to gain visibility
is to comment, like and repin pins that already have a lot of comments, likes
and repins, which you can find in the “Popular” section of search.

4 — Connect with Twitter, Facebook,
& Google+

Connect to your Twitter, Facebook and Google+ accounts by going to the
settings section of your account and clicking the buttons next to the social
media accounts that are not yet connected. You cannot at the moment
connect your Facebook Page directly from Pinterest, but you can connect
to your personal profile if you wish to do so.

Social Networks

Connected hittpudiwerer facebook.comielizabeth.povarova

Leg in with Facebook Yes . Use your Facebook account to log in
Link te Timeline Post your activity to Timeline

u Mot connected

Log in with Twitter Mo | Use your Twitter account te log in
L |

Mot connected to Google+
(-

r -
Connect with Google+ C.In Connect tn@
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Wanelo

Wanelo, pronounced “wah-nee-loh” from Want-Need-Love, is a social
shopping website where you can save and share your favourite products
from various sites. With more than 10 million users, it's a great website
to use to gain exposure for your store. In addition, Wanelo has a really
popular app where the user is prompted to share their Wanelo profile,
which contains wish lists and collections, via email, SMS, or social media
as soon as he or she logs in.

WANELO

Wanelo Overview

To create a Wanelo account, go to http://wanelo.com/ and log in with your
Facebook or email address. Once you have selected your preferences, and
followed three stores and three people, you can set up your profile and then
start adding products, curating collections and creating stories.

1 — Set Up Your Account

First, go into your settings by clicking the avatar icon in the upper right hand
corner of the page, then click “Settings.”

IWANE PRODUCTS STORIES Find products, stores and people

My Feed Trending

Then fill out all of the sections of the settings page starting by uploading
your avatar image. | would suggest to use your logo, one of your favourite
designs or a picture of yourself as your image. When filling out the website
section, use your personal website or blog if you have one. If not, then |
suggest putting your Zazzle store URL. If you have your own website, you
can claim your store on Wanelo which will verify you as the owner of your
store. In the “All about you” section, be descriptive and personal, and don’t
forget to use keywords.

Avatar
PLOAD AN MAGE

2azzle

Any Questions? Check Our FAQs For Answers 21



http://wanelo.com/
http://wanelo.com/about/downloads
http://wanelo.com/
http://wanelo.com/
http://www.facebook.com/
http://wanelo.com/settings
http://wanelo.com/settings
http://wanelo.com/settings
http://www.zazzle.co.uk/
http://help.wanelo.com/customer/portal/articles/1029326-how-do-i-claim-a-store-i-own-

2 — Posting a Product

WANELO You can post a product on Wanelo by using a product URL, or you can post
products on Wanelo by downloading the Wanelo bookmarklet which you
can get here.

Post a product

Post a product

[

Want to post products like a pro?
Install this awesome bookmarklet.
— Drag o you rowsers Bokrakssar

Then you will be prompted to save the product in “Things | want as gifts,” or
create a new collection. Ultimately, it's up to you to decide how you’d like to
categorise your products, but collections are a fun way to show off related or
themed products. For example, you can have a “Christmas Collection” with
items to use at Christmas, or “Birds Collection” that has only products with
birds on them. You also have a description area, where you can comment
on the item, tag a friend by using the “@” sign, or use a hashtag to make
your products more discoverable.

Here is an example of a Fun Gifts Collection by Reflektions, a Zazzle
Designer.

3 — Posting a Story

When posting a story, think about your best products and how to group
them together. Stories are created from products that are already saved to
your Wanelo account; they also have a place for written content and their
own “Feed” so they do get more visibility. It's a fun way to showcase your
best items on Wanelo, Facebook and Twitter.

Here is an example of a story created by Reflektions, a Zazzle Designer.

Post a story

+

e China, was 1o t vain woman in ab of £0o Japan. Al day 1)
sk TOC Vovelngly a3mINg e resecti
L e
o e 1o Kein an no T vee
sal
add products
I — = . l .
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4 — Find products, people and stores
WANELO EIC- J = W@

£F Wanelo Holidays Classic Menswear

Just Posted Design Novelty

Deena's Feed Fantasy Shoes
Accessories Guys Soft Grunge
Active High Fashion Surf & Skate
Art Home Vintage & Retro

Beauty Independent Weddings

Bohemian Kids

You can search for products, people and stores in the search bar by
keywords or you can search by categories. Next to the search bar there is

a category tab where along with different categories you can also view
where you can view Top Stores, Top People and Most Popular. It's good
to take a look at these categories and follow and comment on stores, people
and products that you find there. See what products come up in the “Most
Popular” category. What kind of products are they? What comments and
hashtags are posted on them? You should also take a look at the “Trending
Tab” to see what people are posting and looking at in real time.

5 — Tag & Save

1 4 il ¥ - ~ — ﬁ“\
4 .4 H R Lunch % W
T !

® e i 5

When you hover over a product in someone’s profile, store, collection or
story, you can either save the product to your own profile or tag a friend. It's
a fast and easy way to add products to your wishlist, gifts and collections.
Wanelo is a great way to showcase your products in front of a large
audience. And people are constantly sharing the products they saved with
their friends and family.
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Tumblr

Tumblr Overview

The main ways to be successful on Tumblr are similar to those on any
social platform: follow other bloggers, love posts, reblog posts, stay active,
vary your content (e.g. pictures, text, videos) and use relevant and popular
tags. Below are a few helpful tips to get your Tumblr blog rolling.

tumblr.

Text Photo Quote Link Chat Audio Video,

LUCY PROUDFOOT

PLEASE | ATTEND
A BABY SHOWER
e

o welsome Kov Ll

A.) Choose the type of post you'd like to make from text to video

B.) Messages

C.) FAQ

D.) Settings

E.) Log out

F.) Choose the account you would like to see/post from

G.) View all your previous posts

H.) Customise your blog with different themes, colours and more

I.) Liked posts, blogs you follow, and find blogs (go here to seek out new
blogs to follow)

J.) Recommended blogs to follow (following these blogs is a great way to
build your audience)
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1 — Settings Page

tumblir.

o
”
Z N D
— "

Untitled

A.) Account (email & password settings) Dashboard (preferences) Email
(preferences) Apps (if you created apps for your blog)

B.) Change avatar and add description

C.) Website themes — edit yourself or find a theme

D.) Change URL

Other options on this page are: Replies, Ask, Queue, Facebook, Twitter
connect and more.

2 — Customise/Edit Theme Page

A.) Edit your theme with HTML (must be
experienced in HTML)

B.) Browse themes — choose an existing
theme

C.) Edit your title and description

D.) Theme options — choose the colours
for your theme

E.) Add Google Analytics ID so you can
track your blog performance

Other options on this page: Add pages,
advanced options and connect with
Twitter, Facebook and more.

Lapo

Enaing nesser

Collapse navigstion

2azzle

Any Questions? Check Our FAQs For Answers 25




3 — Tumblr Post Page

Lustom URL

Content source

Post date

DL@( people photo reply

artist

artist+on+tumblr

POPULAR TAGS Close

#artists on tumblr
#artistic
#tattoo artist
#jacob artist

#makeup artist

A.) Create a custom URL for your post here. e.g. “vintage-invitation-for-
spring-wedding”.

B.) Place the source URL here, so people can click through to the original
post or your Zazzle store or product page.

C.) Tag your posts with relevant tags. If a “Popular Tags” list pops up, then
add the relevant popular tags to your tag list.

Other Tips
*Download the Tumblr Bookmarklet for easy posting.

*Install Tumblr Mobile or iPad App for posting from
your smart phone or tablet.

*Install Disquis to enable commenting on Tumblr.
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Twitter

1 — Create a Twitter Account

| am a freelancesartist and illu: or. | love living in San Francisco,
Kitties and the beauty.of everydaysRepiesenied:by.Hansen Lilerany
Agency.
san francisco - everydayloveart.com

* Fill out your name, biography, website, location, avatar and header picture.
Use the dimensions that Twitter suggests.

» Stick to your theme by using the designs from your Zazzle store as your
background image.

» Use keywords in your biography and make sure that it reflects you and
your brand.

2 — Follow People, Join Directories, Use
Management Tools

H# Discover & Me L 4

oee Results for watercolour Save
Top/All

1 new result

- Janet Purves @Mormortan - 4m
@ Aguatic Life Watercolor Art Cards Fish Watercolour Greetings Cards Kitchen
Art Blank Noteca... etsy. me/OM25xS #etsymntt #NotecardSet
&P View photo

Jahja Nele ©jahisizcg Sm
#maginary =agram com/p/rmfx2wuHWP/
L Expand
LT Harbie Bebek @harbiebebek - 6m
e Another try #illustration #watercol - painting #art #artonetsy
#etsy #bear... instagram.com/p/rmiPeaRkEL

Nick C. Rgh — T
‘Venezigf #Watercolour #pynting by Joseph Zbukvic #Venice #ltaly #art
artyvisioagguarty/wp-cogts pic.twitter.com/CPIzcEjwSK

& View photo

Nanci Vazques @ NsnciVazw  11m
Skull new perspective.... Almost done #skull #painting #art #watercolour
| #artist #illustration #pen #pintura #art... pic.twitter.com/ChEXGV3Tcl

& View photo

* Follow people that have the same interests as you. If you are a
watercolour artist, search for #watercolour and follow people who pop up.

(It helps to follow celebrities or people with many followers.)

« Join Twitter directories like Twellow, which is a great place to find people
to follow because you can search by categories such as art, home, social
media, etc.

* Useful following tools like Tweet Adder, Tweeter Karma and Friend or
Follow to follow people back and unfollow people that don’t follow you back.
* Don’t over follow! Twitter has following limits and if you follow too many
people, your account can get suspended. Read more on Twitter limits here.
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3 — Post, Engage & Discover

Photos and videos

* Post 4 — 5 times per day and post different media. (It helps if your account
is connected with other social media accounts like Facebook or Tumblr, so
you can post on both accounts at once.)

* Use hashtags in your tweets, but not too many. Two per tweet is enough,
and try to have the hashtag word be part of the sentence.

* Look at what'’s trending and participate in the trends. It's a great way to
gain visibility and display a bit of your personality on your account.

Trends - Change

FlHaveAllream

FHOAWED
Hmtenoo 20

* Interact with followers by favouring, responding, tweeting at and
re-tweeting other people’s tweets.

» Use the Discover tool to search for new content and new people to follow.
4 — Examples

* Here are a few great examples of Zazzle Designer Twitter Accounts.

https://twitter.com/nidhiart

https://twitter.com/g8tee
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Hootsuite

1 — Set-up Account

Add Social Network

Add Twitter Profile

To allow HootSuite access to your Twitter account, you
mustfirst give authorization from Twitter.com

[ Connect with Twitter {

VI Follow HootSuite on Twitter for updates and
announcements

Register with your email, and then start syncing with your social media
networks. With the free account, you can add up to five unique social
profiles.

HootSuite is integrated with many of the main social media sites such as
Facebook, Twitter and Google+. For those social media sites that
HootSuite is not directly integrated with, like Tumblr for example, there is
an option to download these networks as HootSuite apps. So, in order to
add Tumblr to your HootSuite profile, you must first download it from the
app section, as shown below.

|Q| - || # Add Stream H 4 Add Social Network |

App Directory

A8 Apps (65)
Q

Add a stream Show all Apps -

You YouTube Free B | nsmtapp
By Synaptive
e i e (127 reviews)

Apps

The leader in online video sharing is now available for HootSuite. [ |
The YouTube 3pp allows you to view ideos. upload vdeos,
You Saarch for wdeos, share Wdeos o your social networks and more.
Viraltag
Tube Tumblr B | instaiApp
— | By Mahesh Asojkar
YouTube SugarCRM ViralTag for e e A (64 revews)
Pinterest
UM lets you eRortiessly share amting The Tumblr app for
HootSutte allows you 10 post to your Tumblelogs, iew your
Tumblelogs and the Tumblelogs you follow, share posts to your
social networks and more.
N Flickr N
licke gy mapiive
Gmail Inst Y oo
mall nstagram W (26 reviews)

The poputar online photo management and sharing appiication
s now available for HootSults, The Fiickr app allows you 10 view
images, upload Images, Search for images. share Images o
your social networks and mor

2 — Organise & Monitor

Decide which streams from each profile you are most interested in. Do you
want to see your News Feed and Wall Posts on Facebook, or maybe your
Mentions and Re-tweets from your Twitter profile? The decision is yours.

Add Stream & Add Socisl Network
=

e
Minwxa, C
caacrnmeal )

1ies 0 comments

Honey! | am just e fate but really wanted 1o wish
You nappy happy B-dayl May s year be even betier
‘and brighter! Hugs
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http://www.facebook.com/
http://www.twitter.com/

2013-09-0¢
a2l als]a) ) L8 I3 bl (e

e 8 10 11 12 13 14 [JEMmaimewhenmessage is sent

15 16 17 18 19 20 2

Character count
2 3 2 5 % 7 »
=i WBNE 10 88ve IMe7 Try I bUR Message UDader

131 E11991 ‘W»-
31 3198 ;

Scheduling is one of the greatest advantages of HootSuite. You can write a
single message and schedule it to be posted on all of your social networks.
This helps you to plan ahead and keep your communities active when you
know you will be busy. You can choose the times when you want your posts
to go out or use the Autoschedule option, which will share your message at
optimal times. Try both and see which option gives you more visibility.

[5» Assigned to joanna ambn  warketing Team
[ Resolved by joanna ambi

matikama
@ Dec 22, 2010.%.303m
Updated photos of @matikamag's featured editions

If you have a team and choose to use the Pro option of HootSuite, you can

assign messages to your team members to make sure that every message
gets answered.

Another great attribute is how you can monitor your account followers and
klout score for Twitter, Google+ and a few other networks by clicking on the
“Contacts” tab in the sidebar.

_— =
People Following Me People | Follow |~

Next Page »

Following Followers  Klou!

. Ecuador | Joined Jul 19 2013 | ~1 tweet per day | Xt Follow | 978 505 20

~ iSABIAS QUE? Ias balenas jorobadas... Presenta en su aleta caudal o cola de la ballena bordes recortados e,
hitp:fit cokTdyASxflt

[ TTTTTTE—— ~ Following Followers Kiout
% | TX -DC- PA | Joined Apr 202011 | ~1 tweet per day | Xt Follow | 1.208 314 25
= #Pono #Music Player wil Deliver Analog Qualty Recordings - htipit co/222Cimu7KO — [ 4
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4 — Analyse

e m— Facebook Insights : Likes by Demographic -
s7o " femenrr sl | Tabular
Age Male Female
1337 2.80% 220%
1624 9.80% 520%
2534 195.10% 13.30%
3544 14.30% 10.60%
4554 6 50% 5 80%
554 320% 290%

Overview reports of your social accounts are available on the free version of
HootSuite, but they have very little information. If you are planning to use
HootSuite as your main hub for your social networks, it might be worthwhile
to purchase the Pro option so you can see all your analytics in one place.
Some social media networks like Facebook, for example, offer their own
analytical tools for free after your page reaches 30 likes. Twitter, however,
doesn’t offer any tools at all, so if you use Twitter a lot, this might be a good
option. You can also create custom reports with HootSuite Pro. These will
allow you to dig deeper and really understand your numbers, and find out
which campaigns are working for your business.
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Keyword Tips

1 — Brainstorm Initial Keyword Ideas

Start with keywords that relate to your product. For example, if you are
designing wedding invitations, your general keywords might be:

wedding invitations
wedding
special occasion invitations

2 — Use Google Keyword Planner

Google Keyword Planner can give you ideas on other keywords to use.
It also tells you which keywords people search for the most, and which
keywords are in high demand.

Step 1:
Sign in to your Google account. If you don’t have one — go to
www.google.com and create one.

AdWords
Sign in to your account Signin Google
o Email
Track and monitor
‘ Check how your Adwords campaigns are performing. examplezazz@gmail.com
Optimize Password
Fine-tune and improve your campaign. | SR
Expand
Take advantage of new features and tools.
Canit access your account?
New to AdWords? Learn more
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Step 2:
Enter the required information regarding your location and hit

“Save and continue”.

Hello, and welcome to Google AdWords

Let's get started creating your account.

Please enter your email, time zone, country and currency. You won't be able to change
these settings later, so choose carefully.

Enter your email

matilda.gollon@gmail.com

Next you'll sign in to your Google Account before setting up your first
campaign.

Country

£l United Kingdom H
Time zone
{GMT+00:00) GMT (no dayligh...

Time zone is used for account reporting and billing

Currency

British Pound Sterling b

Step 3:
Click on “Take me to my account” button.

A Cooghe wa Cumtoar 0 EMMIIED  exnepberaceiigad com  Gogn ol

Here's what's next;
Rigit new: Lewm what 1o do when you first sign in io AdWeeds Crver thos o Sew days: We'l be in iswch bo halp you along

L o e T L T e i . rghta o
QR oo vt s o Bt s s e
P ——— e

ot of Aedlordn

a W't o 12 o o - 50 gt o 1838300 81 e b
b

ot bt T bt i s ey e Ao

Step 4:
Go to the tab “Tools” and select “Keyword planner”

A Google Home  Campmpes  Ovpomutios

Welcome to AdWords!
Create your first campaign

Gosing manod

T 1. Crosas you iigue
@B 7. Cromte yome

@ > Setect ymenss tha marc your 230t potave cuntomers

G 4 Crwar you g mvvemmation

For experienced advertisers

Choote orme of the following and get sarted with the full range of AdWords
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Step 5:
You'll be presented with 4 options.

a. Select the 1% one — “Search for new keyword and ad group
ideas”

b. Then make sure you change the target country(ies) and
language under section “Targeting”

c. You might also want to change the “Keyword Options” from
“broadly related” to “closely related”

d. Complete at least one of the three fields under “Enter one or
more of the following”. The more you complete, the more
targeted your search results will be.

e. Hit “Get ideas”

Keyword Planner
Plan your next search campaign

What would you like to do?

Ib Search for new keyword and ad group ideas I

v Get search volume for a list of keywords o&«oup them into ad groups

What would you like to do?

b Get traffic esti
~ Search for new k d and ad group idea

3 Enter one or more of the following:
b Multiply keyw Your product or service

For example, flowers or used cars

Your landing page

www_example_com/page

Your product category

Enter or select a product categary

1 Targeting |7 Customize your search |7

All locations L4 Keyword filters L4
English #

#

- 2 Keyword options
Google L4
Negative keywords ra Hide keyword ""‘ Eascnant
LTy ore | Only show ideas clossly related to
Date range (7 my search terms

2 Include/Exc|
Show avg. monthly searches orr | Show keywords in my account
for: Last 12 months

orr | Show keywords in my plan

orr | Show adult ideas
—
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Step 6:

Evaluate results and choose keywords. Generally you want
keywords that have high monthly searches and low competition.
Make sure to only use keywords that relate to your content.

Sep Dec

May 2014
Ad group ideas Keyword ideas 53 3 Downioad Add all (803}

Search volume trends 3

Average monthly searches
3581

2880
1791

894K

Jun 2013

Search terms T o ey SEEiE T Adlmpr.zhar:

searches 7 ? Add to plan

wedding invitations I~ 450,000 High €271 0%
special event invitations = 30 High €1.01 0%
imvitations to wedding 1= 40 High €1.82 0%

1-3of3keywords 7] < ?

e Avgmonthly oo o o Suggested bid Ammpr.snar:

searches 7 7 Acdiopis

cheap wedding imitations 1© 33100 High €321 0%
diy wedding invitations 1= 22,200 High €0.86 0%
wedding invitation kits I~ 4,400 High €095 0%
wedding invitation cards = 18,100 Medium €108 0%
wedding invitation wording 1= 90,500 Low €0.71 0%
wedding invitation 53 74,000 Medium €1.51 0%

Here’s what each of the terms in this area mean*:

Search Terms: These are the exact keywords that you entered in
step 5d.

Keyword (by relevance): This is the list of keywords that Google
considers most relevant to the “Search Term” keyword.

Avg. monthly searches: Pretty self-explanatory. However, keep in
mind that this is a rough estimate and not a completely accurate
indicator of search volume. Also, certain seasonal keywords (like
“Halloween costumes”) may get 50,000 searches in October and
100 in May. So the average monthly searches can be somewhat
misleading in some cases.

Competition: This reflects the number of advertisers bidding on
that keyword

Suggested bid: Another good determinant of a keyword’s
monetization potential. The higher the suggested bid, the more
lucrative the traffic.

Play around more with the tool to try out other keywords.
Sometimes Google doesn’t show all the keywords, particularly if

you don’t use it very often. So taking some time to explore different
keyword combinations pays off
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3 — Use Other Online Tools

There are plenty of keyword tools on the web to try.
Ubersuggest is one that is very easy to use.

Simply add a term, then choose a language and a source
(Ubersuggest can get suggestions either from regular Web search
or from categories like Shopping). Click Suggest.

English/UK A Web

Type the text

Suggest

The tool will generate a set of related keywords.

I invitations

() invitations

() invitations enline

() invitations wedding
() invitations templates
() invitations uk

() invitations online uk
() invitations by dawn
() invitations christening
() invitations to print
() invitations birthday

Click on each word to get further suggestions based on that term.

I invitations

(&) invitations
(&) invitations online
(&) invitations wedding
() invitations wedding cheap
() invitations wedding wording
() invitations wedding uk
() invitations wedding examples
() invitations wedding templates
(&) invitations wedding anniversary
() invitations wedding shower
() invitations wedding paper divas
(&) invitations wedding ideas
() invitations wedding pinterest
() invitations templates
(&) invitations uk
(&) invitations online uk
(&) invitations by dawn
() invitations christening
(&) invitations to print
() invitations birthday
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4 — Competitor Research

Search for your keywords on different search engines like Google, Bing
and Yahoo to see which websites come up. Check for big brands to see

if they're in the top recommended sites. If they are, it might be tough to
compete with them using the particular keyword you searched for. Also
check for advertisements on the top or right-hand side — they usually show
a highly profitable keyword. Last but not least, make sure this keyword pulls
up products and services that are similar to your product or service, so you
know you are targeting the correct audience.

GO\ )8[2 wedding invitations “

Web Images Shopping Maps Videos More ~ Search tools

About 21,800,000 results (0.30 seconds)

Beautiful Wedding Invites - Invitations from only €0.30 Each @© [ Ads [u}
] www brideandgroomdirect ie/Invitations ~ o
Up to 50% Off in the August Sale Wedding Invitations -25%
www vistapnnt co ul/Invitations ~
Wedding Stationery Wedding Accessories 4.5 ek rating for istaprint co.uk
Save The Date Cards Wedding Order Of Senvice 0333 254 2532
As Unique As Your Special Occasion
Up to 50% Off Invites - Beautiful Bespoke Wedding Invites Choose Design & Add Your Photos!
5] www.brideandgroomdirect.co.uk/Invites ~
4.7 Jedekdok rating for brideandgroomdirect co. uk Wedding Invitations -50%
Browse by Themes, Colours or Styles www optimalpnnt.co uk/Wedding-Invites ~
Bride & Groom Direct has 664 followers on Google+ 4.8 %k rating for optimalprint.co.uk
View All Invitations - DIY Invitations - Stunning Styles - Tempting Themes Design Yours Online - Easy & Quick

Thick Cards & Free Photo Upload
Luxe Wedding Invitations - strawberrysorbet.co.uk
%) www.strawberysorbet.co.uk/ v Wedding Invitations
For Letterpress Stationery Freaks Made by Letterpress Geeks! www.olmasamuel co.uk/ v

4.9 Yok ko advertiser rating

: . L eddi
must 50% Sale! ?:aextlj\:l Wedding Invitations & Stationer... ;);:z:a’bie p"’lge:l!hcnefy

5 — Use Long-Tail Words

Use longer keywords like “black and white vintage wedding invitations”
or “squares and circles wedding invitations” or “wedding invitations in 24
hours”. Even though these terms are less searched for on any given day,
they tend to have a higher conversion rate. Just remember, do not use
keywords that do not match your product or service.

6 — Use Keyword Phrases in your Topics
and Content

If you publish content on your site, come up with creative ways to relate your
product to popular topics. For example, is someone famous getting married?
Write about the invitations they used and the differences and similarities in
design between their invitations and yours. Use the keywords that relate to
these famous people as well as your own keywords.

Now you know how to find the keywords that are right for you.
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Quick Guide to SEO

Now that we've covered the basics of keyword research, let's review how to
use keywords to improve SEO. It's important for customers to be able to find
your products when searching on Zazzle. By using relevant terms, you can
improve your chances of showing up higher in the Zazzle search results.

1 — Choosing a Title

Use 3-5 descriptive keywords that are relevant to your product in your title.
The title is one of the most prominent factors that search engines consider
for page rank, so make sure to use relevant and specific keywords.

Good example: Tiger Lily Felt Wedding Invitations

Bad example: Flower Invitations
2 — Writing a Description

Use long tail keywords in your description. The more details, the better —
you can even add a promotional sentence or a sentence about when
someone might use this item. Use a unique description for each product,
even if products are similar. You should have at least two sentences, but
the longer description, the better.

Good example: Four fire-red tiger lilies on a square felt invitation with a
gradient yellow to white background, including room on top to personalise
names and date. Lilies cover 2/3 of the square invite from the bottom up.
Perfect for a nature wedding or if you love tiger lilies.

Bad example: Tiger Lily wedding invitations.

%///ny 1% %/ﬂr/

September 12082020

e iger lies an @ caare el invitarion with o graient yellow 0 whice background fncluding room on top o personalize names and
ze. Lilias cover 1/3 of the square invite from the bartan: up. Perfact for a naturs wedding or i you lovs tiger liliss.
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3 —Tagging Your Product

Tags are highly important for both general SEO and Zazzle site search. You
have 10 power tags that help you with the Zazzle site search, so you should
think them through. You can add more than 10, but just make sure they are
relevant. Just like your descriptions, your tags should be unique for every
product. Even if you have several product types with the same design, you
should create different tags for each one of those products.

The best way to come up with your tags (in addition to looking at keywords)
is to think about what you would type in the search field if you were looking
for the same product. If you were looking for wedding invitations, you
probably have an idea of what you want, so you wouldn't look for just
"wedding+invitations" because it's too general. You are more likely to search
for something more specific like "tiger+lily+wedding+invitations" or
"flower+wedding+invitations" or "personalised+flower+wedding+invitations".
(When creating your Zazzle tags you don’t need to add the product type into
the tag because Zazzle already adds that part for you. For example, if your
product is “tiger lily wedding invitations” then you would put “tiger lily
wedding” as your tag.)

Tags *
AgaTag(s)

'tiger lity wedding invitations @ flower wedding invitations
'red flower wedding invitations
W nature wedding invitations

" personalized flower wedding invitations

View tags above as text | Remove all tags above
IF]

Power Togs {5 of 10 umer) fwhafs Shis™) | Al Tags {5 of 40 umed) | Choracters (155 of S00 wmed)

Just remember, avoid irrelevant tags because it will confuse customers who
are searching for the most relevant products. Read about the Do’s and
Dont’s of Zazzle tags here.
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Frequently Asked
Questions

General Questions

What is the Zazzle Associate Programme and how does it work?

The Zazzle Associate Programme is a way to earn money by promoting
Zazzle products, stores or any other Zazzle pages. When a customer clicks
your referral link, Zazzle is able to track any potential sales back to you so
that you’ll receive 15% of purchases made.

Do | need to own a store on Zazzle to be an associate?
No, you do not need to own a Zazzle store to be an associate.

Are there any fees?
There are no fees associated with the Zazzle Associate Programme.

Which Zazzle pages can | promote?
You can promote any Zazzle pages including product, store and
search URLs.

Where can | learn more about successful strategies that others have
had with promoting Zazzle products?

A great resource to learn more about promoting Zazzle products is the
Zazzle forum.

Links, Tracking & Banners

Which Zazzle pages can | link to?

You can link to any Zazzle page, including product, store, search and home
pages.

How do | create a referral link?

You create a referral link by adding an “rf” parameter followed by your
referral ID to that link.

You can find your referral (or associate) ID here. See more referral link
examples here.

Examples Links
Store Link: http://www.zazzle.co.uk/YourStoreName2rf=238 XXX X X X X X X X X X XXX

Product Link:
http://lwww.zazzle.co.uk/product_description-PID?rf=238XXXXXXXXXXXXXXX
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Can | add a tracking code to my link?

Yes, you can add a tracking code to your link by adding a “tc” parameter
followed by the code you choose for tracking. See more tracking examples
here.

Example Link

Referral Product Link if your tracking code is FB12345678:
http://www.zazzle.co.uk/product_description- PID?rf=238XXXXXXXXXXXXXXX
&tc=FB12345678

Where can | find Zazzle associate banners?
You can find Zazzle banners here.

Commissions & Payment

What is the commission rate?
The Zazzle commission rate is 15% per sale plus up to 17% volume bonus.

What is the cookie length for a link and how does it work?

The cookie length is 45 days. The time will reset every 45 days and
Zazzle will pay the Associate who referred the most recent user(s)
making a purchase.

Is there a minimum payout?
A minimum payout is the least amount you earn before you receive your
payment. The Zazzle minimum payout is £65.

How do | get paid?
You will get paid via PayPal.

Account & Reporting

Where can | find my associate ID information?
You can find your associate ID in the associates section of your account.

Where can | find the number of my links that people have clicked on?
You can find the number of your links that people have clicked in the
linkover history part of the associates section of your account.

Where can | find my referral earnings information?

You can find your earnings information in the earnings section of

your account.

What types of earning information is available to me?
You can view your referral earnings by product, history and totals.
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Contact Us

Now that you have the tools to become an expert Zazzle Associate, it's time
to get started. Remember, it's as easy as adding a link to Zazzle on your
blog, website, Facebook page, Google+ profile and more! With this handy
handbook, it won’t be long until you're on your way to success.

Contact Us

Still have questions? Contact us at associates@zazzle.com

Brands we work with

Don’'t have a Zazzle store? We work we work with many brand name
partners like National Geographic, Hallmark, Getty and more, which you can
link to and earn money.

See the full list of brands here.

D

RICKSHAW D¢ ics- Go g[e "

NATIONAL . .
GEOGRAPHIC  gelttyimages

CASE-MATE

), , @ w
BOTTLEWORKS American Apparel” W

2azzle

Any Questions? Check Our FAQs For Answers 42



http://www.zazzle.co.uk/brands

